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“The DIC Way” was formulated to represent the

DIC Group's fundamental management philosophy.
In line with The DIC Way, the DIC Group will
continue to promote efforts aimed at enhancing
corporate value and achieving sustainable growth.

The DIC Way

We create enhanced value and utilize innovation to introduce
socially responsible and sustainable products.

Vision

We improve the human condition by safely delivering
color and comfort for sustainable prosperity — Color & Comfort

Core Values

Enterprising: Lead with a passion for excellence that is evident in the
solution-focused actions taken each day to drive value through innovation.*
Integrity: Be honest, forthright, and ethical in all dealings with customers,
suppliers, and coworkers.*

Dedication & Loyalty: Take responsibility for performance in the office,
laboratory, and factory, by demonstrating commitment to customers,
suppliers, and coworkers.*

t’ ‘ Company
Diversity: Respect other viewpoints and work collaboratively while w

valuing collective goals over personal interests to achieve excellence;

Sustainability

Dedication & Loyalty

L . . Diversity
foster communication and cooperation with people from all backgrounds.*
Social Responsibility: Go beyond compliance to promote products and \ﬁj@“
activities that achieve socially responsible and sustainable development ) . )
Social Responsibility Society

that protect the environment.*

*=Annotation



Connecting the DIC Group and its Stakeholders

DIC Group Communications Tools

The DIC Group uses a variety of tools to promote communication with
its many stakeholders to encourage greater awareness of the Group’s
activities. More detailed sustainability-related information and data can
be found on the DIC global website.

Printed/PDF-Form Publications

Reports on activities

Annual Securities
Report

DIC Report
(complete version)

Complete report
(published annually)
(PDF-form publication)

Report on results

of operations and
financial condition
(published annually)
(PDF-form publication)

DIC Global Website =

Real-time information

= https://www.dic-global.com/en/

Umbrella website providing information to
the global public about the DIC Group and
reports on its various activities; updated
as necessary

About this Report

In previous years, the DIC Group published a combined corporate
profile and sustainability report with the aim of presenting a clear,
easy-to-understand picture of the Group and its sustainability
initiatives. Since 2017, the Group has published the DIC Report
as an integrated report, which combines financial information,
encompassing consolidated operating results and corporate
strategies, and nonfinancial (sustainability) information. The
Group currently publishes a detailed complete report (PDF), which
contains extensive quantitative data.

DIC Report (Complete version) (PDF-form publication)

IIE https://www.dic-global.com/en/csr/annual/

Note: As used herein, the term “Asia-Pacific region™—a geographic designation that, like “Europe and the Americas” and
“Greater China,"represents a grouping of compani by aregional refers to Asia (excluding
Japan and Greater China) and Oceania. The term Asia and Oceania” refers to Asia (excluding Japan) and Oceania.

Link with the DIC Global Website

The (m&Ea) mark indicates that more detailed information and/or
data can be found on the indicated page of the DIC global website.
DIC global website IIIEE https://www.dic-global.com/en/

Scope of Reporting

In principle, this report provides information on DIC Corporation and consolidated
DIC Group companies worldwide. For information on the scope of reporting for
ESH-related initiatives, please visit the pertinent page of the DIC global website.
= https://www.dic-global.com/pdf/csr/environment/dic_report_scope_en_2023.pdf

Reporting Period

Fiscal year 2022 (January 1-December 31, 2022)

Date of Publication

June 2023 (The next report is scheduled for publication in June 2024.)

Guidelines Referenced

Guidelines referenced in the preparation of this report were 1SO 26000, the
International Organization for Standardization’s standard for social responsibility,
released in 2010, and Japan's Responsible Care Code.
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Cover Design

The cover of this year's DIC Report takes its
inspiration from the natural world, employing
brightly colored flowers to evoke DIC’s redefined
vision statement, which expresses the Company’s
goals of delivering greater value through broader
innovation, improving the human condition and
promoting sustainability for a brighter future.
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DIC Group Milestones

1 9 0 8 1952 1968

Makes full-scale entry into the synthetic Commences sales of the DIC Color Guide®
Established as resins business
Kawamura Ink

Manufactory

Reichhold Chemicals'
San Francisco plant

Dragon product trademark

1957 1970

Founder Kijuro Kawamura Enters the market f_or helmets and Enters the multilayered films business
other molded plastic products

e 1962 1973

Commences production of offset printing inks Enters the market for LCs

Changes name to
Dainippon Ink and
1925 Chemicals Incorporated 1973

Begins production of organic pigments (DlC) Establishes the Environment and Safety
Response Department

1940 1986
Develops water-based gravure inks ﬁ_ﬂ!l{‘fes the graphic arts materials
Previous corporate symbol ivision of Sun Chemical Corporation of
the United States

Diversifies operations by building on capabilities in

Promotes expansion of printing inks business printing inks, organic pigments and synthetic resins

Offset inks :
: Flexo inks
Gravure inks ) )
. Packaging adhesives
News inks

Pigments for printing inks
Organic . .
e The power of color pigments Pigments for coatings

Pigments for plastics

Business Expansion

Improved ink performance

N\
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1990

Opens Kawamura Memorial Museum of Art

1995

Declares intention to uphold the principles
of Responsible Care

v

Responsible Care

1999

Acquires Coates, the printing inks division
of France's TOTALFINA S.A.

1999

Succeeds in developing 100% soybean
oil-based printing ink

2007

Launches CSR program (later changing the
designation used across its program to
“sustainability”)

2008

Changes name to
DIC Corporation

[ &l:c

New corporate symbol

2008

Develops groundbreaking series of green
pigments for color filters used in liquid
crystal displays (LCDs)

DIC Group Milestones

2015

Selected for inclusion in the Dow Jones
Sustainability Indices (DJSI) Asia Pacific
Index

2016

Launches branding program

Brand Slogan

Color & Comfort

2009
Establishes DIC Graphics Corporation

WE SUPPORT
2010 o,
Joins United Nations S "\' g
Global Compact (UNGC) Q\ p’

2017

Enters capital and business alliance with
TAIYO HOLDINGS CO., LTD.

2015

Completes reconstruction
of corporate headquarters
building in Nihonbashi,
Tokyo

Leverages M&As to expand global presence and takes

steps to advance environmental protection

2021

Acquires the Colors & Effects pigments
business from BASF SE of Germany

2022

Inaugurates DIC Vision 2030 long-term
management plan

Prepares for a new phase of growth

Packaging & Graphic

Y £ T
Packaging films Jet inks . B : ,

Polystyrene Security inks

Color & Display
Thin-film transistor liquid crystals  Pigments for color filters R& .
(TFT LCs) Pigments for cosmetics/effect pigments 5 ey
Health foods Naturally derived pigments
Acrylic resins Polyester resins Polyphenylene sulfide (PPS) compounds

Polyurethane resins Waterborne resins

Industrial adhesive tapes

Epoxy resins Ultraviolet (UV)-curable resins  Hollow-fiber membranes and modules

DIC Report 2023
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A Message from the President

f"‘ F

Beyond Color & Comfort:
Buidling a Trusted Chemical Company
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Fiscal Year 2022 Performance

Though falling high-value-added product shipments hit profit,
net sales surpassed ¥1 trillion for the first time in 15 years

In 2022, the ongoing Ukraine crisis fractured the global
economy, while the People’s Republic of China (PRC)
continued to enforce its “Zero-COVID-19” policy, stifling local
production as well as local consumption. However, despite the
many economic disruptions affecting entire regions around the
world, the DIC Group managed to successfully launch its first-
ever long-term management plan, DIC Vision 2030, for fiscal
years 2022 to 2030.

In fiscal year 2022, the inaugural year of DIC Vision 2030, DIC
achieved net sales of ¥1,054.2 bhillion - up 23.2% year on year
- surpassing the one-trillion mark for the first time in 15 years.
Major factors influencing our financial results included our highly
successful 2021 acquisition of Germany-based BASF Colors
& Effects pigments business, and our ability to appropriately
reflect increases in energy, logistics and raw materials costs
in our product prices. While surpassing ¥1 trillion in net sales
is a significant milestone, these results illustrate how DIC
Group employees can effectively work together even in harsh
economic conditions.

Unfortunately, we did experience a fall in product shipments
from July onward due to a fall in nesting demand, deteriorated
in a negative rebound from gains ascribed to pandemic-induced
stay-at-home lifestyles, notably for some high-value-added
products, including pigments for color filters and epoxy resins
for semiconductors, reflecting flagging demand for these types
of products in some regions.

Due to the ongoing energy crisis and accelerated inflation
triggered by the crisis in Ukraine, economic activity throughout the
European Union (EU) shrank, especially in Germany. Beginning
in October, EU ink and pigment shipments fell. Moreover, the
PRC's economic slowdown reduced demand for all products. As
a result, we recorded operating income of ¥39.7 hillion - down
7.5% year on year — and return on invested capital (ROIC)—a
key profitability and investment efficiency indicator—of 3.6%.

Given heightened geopolitical risks, the outlook for the global
economy in fiscal year 2023 is increasingly uncertain. However,
we currently expect to see a full-fledged market recovery to
begin in the second half of the period.

Revising Our Vision in Response to Climate Change

While we need the planet, the planet doesn't need us —
Inspiring our vision and long-term management plan

| believe that companies must strive to maximize social
value (e.g., contributions to sustainability) rather than merely

maximizing financial profits. To realize this ideal, we will
increase profitability using a business model that provides a
wide range of industries with the high-value-added products
needed in a sustainable society. By investing these profits in
new businesses, innovative technology development and M&As,
while simultaneously sharing these returns with our members,
shareholders and other stakeholders we will secure sustainable
growth throughout the DIC Group. To that end, we have been
working to optimize our business portfolio, promoting initiatives
that directly link the pursuit of social benefits that enhance our
corporate value.

In recent years, the widely forecasted global warming has
progressed far faster than expected—a reminder that while
“human beings need the earth, the earth doesn't need human
beings.” The now obviously adverse effects of climate change
have made it clear to those with the power to shape society that
we must focus on the near future now. Carbon neutrality and
recycling—activities capable of both reducing new greenhouse
gas emissions and enhancing carbon capture—are required
to contribute to sustainability. Companies that are unable to
contribute to these efforts will be weeded out.

Given current circumstances, the DIC Group should—
performing our role as a global chemical company—
proactively convey its capabilities to contribute to sustainability.
Until now, DIC has existed as a “to be” company, striving to
supply vital materials and products to global industries. Moving
forward, we must continue the process of transforming the DIC
Group into a “to do” company that actively delivers solutions
to the world’s most pressing problems. Furthermore, we will
evaluate corporate activities by their contribution to expanding
social value, which will in turn lead to expanding financial
value. | believe this is our purpose.

Thus, we have revised our previous vision (“Providing color and
comfort through chemistry — Color & Comfort by Chemistry”) to
“We improve the human condition by safely delivering color and
comfort for sustainable prosperity — Color & Comfort”

23
F %%,

ETORCE, PELVERSF 2 20S, B ccaran

Our new “Beyond Chemistry”
poster
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Though we remain a leading fine chemicals company, we
deliberately left out “chemistry” to demonstrate our proactive stance
toward solving problems beyond conventional chemistry. We've
also begun using the phrase, “Beyond Chemistry” in our brand
communications.

1 Build a business portfolio that contributes to
sustainable prosperity for society

@ Promote business portfolio transformation by expanding
businesses in growth markets and creating new businesses
to build a business portfolio that does not depend on ink

@ Expand selection of sustainable products with the aim of

contributing to a society that is increasingly green, digital and
emphasizes QOL and of enhancing corporate value

(FY2020: 40%)
Contribute to a society that is increasingly

@ Green @ Digital @ QoL

® Achieve carbon neutrality ® Propel the evpluliun of information ® Deliver safety, peace of
® Realize a circular economy and communications mind and convenience
Drive the evolution of CASE (Connected, ~ ® Prolong healthy life
Autonomous, Shared and Electric) vehicles expectancy

and Mobility as a Service (MaaS) ® Embrace diverse values
Promote the development of Al and

the Internet of Things (loT) technologies

Increase sustainable products as a percentage
of net sales to 60% by FY2030

DIC Vision 2030 targets

Business Portfolio Transformation

We are establishing DIC as a solution provider through
the qualitative transformation of existing businesses and
the creation of new businesses that address social issues.

Since fiscal year 2019, the DIC Group has adopted the following
strategies to adapt to social changes and achieve sustainable
growth: “Value Transformation,” which focuses on strengthening
the Group’s corporate structure through qualitative reforms
of businesses, and “New Pillar Creation,” which emphasizes
creating new businesses in response to environment, safety and

A Message from the President

To realize our Vision under our long-term management plan, DIC
Vision 2030, we will increase sustainable products as a percentage
of net sales from 40% in 2020 to 60% in 2030, as well as reduce
annual CO2 emissions by 50% from 2013 level by 2030.

2 Help achieve sustainability for the global
environment and for society

@ Advance sustainability strategies
to help realize a carbon-neutral society

@ Reduce annual CO, emissions by 50% by FY2030

DIC NET ZERO 2050

The DIC Group aims to achieve carbon neutrality—
net zero CO, emissions—by FY2050 and will seek
to reduce CO, emissions by 50% from the FY2013
level by FY2030.

health (ESH)-related issues and social changes.

In the area of Value Transformation, though DIC remains the
world's leading ink manufacturer, as digitalization reduces
newspaper and publishing ink markets, we are shifting the
weight of our investments to the expected high-growth market
for packaging inks to achieve sustainable growth.

In addition, we are integrating our existing ink, film and
adhesive technologies to develop high-performance food
packaging that better protects packaged goods, reducing food
loss by extending product shelf life. We are increasing our
presence as a packaging solution provider.

DIC Report 2023
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While one can appreciate the convenience of plastics, marine
plastics has recently become a social issue. Thus, we believe
single-use plastics should be eliminated due to the damage
caused hy their disposal. DIC's approach is to build and rapidly
adapt for practical use a closed-loop recycling system for
polystyrene that leverages a food container collection system
operated by a customer and DIC's chemical recycling technology
to convert post-consumer polystyrene containers back into styrene
monomer, the raw material for polystyrene, that is comparable to
virgin styrene monomer. This business is essential to our efforts
to promote a circular economy—a business model consistent with
our goals to enhance financial profits by enhancing social value.

Conversely, in New Pillar Creation, our Color Materials business
unit* has developed functional black pigments with excellent
light detection and ranging (LIDAR)** responsiveness and color
design indispensable for autonomous vehicles. Innovative
functional pigments and coating systems that combine these
properties help overcome drawbacks of conventional carbon
black pigments that absorb signals, attracting the attention of
both automakers and paint manufacturers around the world.

As functional black pigments that combine outstanding LiDAR signal
response and visual appeal also offer additional heat-shielding

properties, they can contribute to energy-saving measures for
various products such as automobiles, construction and machinery.
Moreover, the DIC Group is also actively developing a cosmetic
pigments business featuring pigments that can be used as the
raw materials for lipsticks and eye shadows, together with U.S.
subsidiary, Sun Chemical Corporation.

In the field of health care, we have begun to challenge the
skincare market as a unique initiative. For example, we have
recently developed and commercialized new skin care products
using SACRAN™, a new material with extremely high moisture-
retention capacity, secreted by freshwater blue-green algae
Suizeniji nori. In addition to product development, we believe that
we can also contribute to the conservation of this endangered
algae that grows naturally only in the clear waters of the Kogane
River in Fukuoka Prefecture.

We will continue to promote the development of sustainable
products with high added value that enhance our corporate value by
contributing to a society that is increasingly green, digital and Quality
of Life (QOL)-oriented.

*! The Color Materials business unit now manages the Colors & Effects pigments business
acquired from Germany-based BASF in 2021.
* LiDAR is a sensing technology that detects and measures the shape and distance of objects.

Conventional carbon black absorbs LIDAR near-infrared rays,
reducing responsiveness.

Business PortfolioTransformation

Designate and focus the allocation of management resources in five priority business areas

that contribute to an increasingly green, digital and QOL-oriented society

Five priority
business areas

nc—)n@ Smart living

_"3 Sustainable
/5| energy

Value Transformation

Strengthen corporate structure through
qualitative reforms of businesses

@ Color science

o Q)

[\9\\/ Healthcare

= Sustainable
packaging
Lamn)

New Pillar Creation

Create new businesses in response to
ESH-related issues and social changes
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Our “One Company” Initiatives

Regional managers gather to share ideas, implementing
optimal regional decisions with a global perspective

The DIC Group currently operates a diverse range of businesses
in 63 countries and territories, employing approximately 23,000
people at 190 Group companies. DIC must strive to discover
new way to work as a global organization to realize our vision
under a unified strategy. Until now, DIC Asia Pacific Pte Ltd has
focused solely on the Asia-Pacific region, DIC(China) on the
PRC and Sun Chemical Corporation, which joined the Group in
1986, on Europe and North America.

However, with global issues such as climate change, human
rights, health and the environment becoming ever more
pressing issues, we believe it is essential for Group members
around the world to function as “One Company " under a unified
management strategy.

Our acquisition of the Colors & Effects pigments business
was our first meaningful step toward the future. Now, we're
also holding a Management Meeting once every two months,
where regional CEOs from each region can exchange ideas.
By appointing one DIC Asia Pacific executive officer and
two Sun Chemical executive officers as global HQ executive
officers, management has created a system in which local
business leadership can take responsibility not only for regional
headquarters, but also for reforms across the entire Group. We
are also working to develop a single global enterprise resource
planning (ERP) system for more centralized management so
top management in each region can make more appropriate
management decisions from a Group-wide perspective.

The CEO of Sun Chemical frequently implores Group members
to, “think globally and act locally.” Moving forward, we will further
accelerate personnel exchanges within the Group to maximize
both our social value and financial benefits of the entire Group
as “One Company.”

Global Management Meeting

Promoting Greater Member Cohesion

To help our members make our vision their own, executives
visited sites and engaged members directly

Our ability to achieve the targets of DIC Vision 2030 by fiscal year
2030 will depend on each and every employee's understanding of
our vision and strategies with a sense of ownership. To that end,
we believe that it is vital to conduct direct dialogue from the same
point of view, rather than a top-down approach.

Thus, between the fiscal years 2021 and 2022, key executives,
including myself, held town our meetings at local offices. Visiting
many business sites, we explained our thoughts and our
message, exchanging ideas in frank Q&A sessions. | had planned
to visit offices outside Japan as well, however, unable to travel
due to COVID-19 restrictions, we instead held remote meetings in
the PRC, the Asia-Pacific region, Europe and the United States.

Exchanging ideas and answering young employees' questions about DIC Vision 2030

Though this was the first time we introduced this approach,
a member from one of our manufacturing sites asked me,
“Should we take it upon ourselves to bring up issues such as
the high environmental impact of the effluent from electronics-
related resins production?” And the the question itself seems to
indicate that this person understands the new approach.

| was inspired by the many enthusiastic opinions expressed.
For example, a participant from Sun Chemical commented,
“Overall, | think it's a good management plan. | particularly
agree with the point of becoming a leading company in
sustainable packaging, and | would like to work on it myself.”
A participant from DIC Asia Pacific noted, “Asian markets are
growing, and | believe that our long-term business plan will
definitely succeed. While | feel like we are lagging behind
Europe and the United States in terms of sustainability, |
know we will do our best.” A participant from DIC(China)
stated, “I agree with the notion of promoting strategies from
a long-term perspective. The pace of change in the PRC
is rapid, so we should move ahead with things that can be
brought forward. And we need active support to do so.”

DIC Report 2023
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Strengthening Human Resource Management

Focusing on systems and operations that make our people
truly happy to be DIC Group members, multiplying the
benefits of work satisfaction and productivity.

Put simply, we want to make DIC a company where our people
are truly proud and happy to be. This is one of the most
important DIC Vision 2030 strategies. Through Group-wide
talent management, we will proactively generate social value by
improving both job satisfaction and productivity. To this end, we
are maximizing investments in human resource development,
work environment improvements, and personnel system
reforms. By simultaneously enhancing both job satisfaction and
productivity, we can generate enhanced social value.

In 2020, we launched the Work Style Revolution 2020
(WSR2020) initiative in Japan. Here, we established three
committees charged with job satisfaction reforms, workplace
reforms, and process reforms, taking on the challenge of
creating work styles more suited for a digital society.

To Our Stakeholders

As we strive to become a unique global company that
is trusted by society, DIC Group members are working
together to enhance our social value

When tapped to serve as president in 2018, | was inspired to
think more deeply about what kind of company DIC should
become, how to best demonstrate the Group's unique features
and the direction in which we should proceed. This was my first
job as the DIC Group skipper. Here, | introduced the phrase,
“becoming a unique global company that is trusted by society.”

Initially established as a manufacturer of printing inks over
one hundred years ago, DIC has grown into a global company
providing chemical materials and products to a wide range of
industrial fields, including automobiles, electronics equipment,
food, and construction, by successfully leveraging our
impressive technical know-how to develop many new derivative

A Message from the President

In February 2023, we established an “active floor” at our
corporate headquarters in Tokyo that supports some of the
autonomous working styles attracting recent attention, as a
response to member telling us that office spaces that make
people want to gather were needed.

Having experienced the advantages of unexpected insight
from random conversations—even with those working in
different departments—and being surrounded by opportunities
for inspiration, | continue to value conventional office spaces.
However, | also see the need for a new office space more
readily adaptable for diverse needs. Although we are still
experimenting with the concept, we hope that our members will
be able to appropriately combine remote work and office work,
according to their lifestyles, and fully utilize the functions of our
new office. We aim to enhance work styles, and will continue
promoting work style reforms as well as work environment
improvements as a driving force for creating new innovations.

Ideas flow on the corporate headquarters’ new “active floor"

technologies from the development and manufacturing of
inks. Moreover, our technological prowess in the area of color
continue to provide social value, offering something no other
chemical company in the world can match.

As DIC seeks to become trusted by society—including all
stakeholders—where members are proud to say, “We can do
it because we are DIC” and “Our company is indispensable to
society.” With that in mind, we seek to incorporate the phrase,
“becoming a unique global company that is trusted by society”
in our long-term management plan.

Most recently characterized by increasing uncertainty,
the current global economy inspires us to reconsider the
preciousness of a peaceful, prosperous and sustainable world—
and perhaps most urgently, the importance of doing the right
thing, in the right way. The DIC Group will continue to view
striving sustainable growth to enhance its social value as the
driving force behind its sustainable growth initiatives.

DIC Report 2023
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DIC Vision 2030 Long-Term Management Plan

In fiscal year 2022, DIC introduced a redefined vision statement, “We improve the human condition by delivering safely color and comfort for sustainable
prosperity—Color & Comfort,” and launched a new long-term management plan, DIC Vision 2030, which will guide the DIC Group through fiscal year 2030.

Basic Policy

Safely delivering Color & Comfort for sustainable prosperity to enhance shareholder value
and long-term corporate value
—Establishing a business portfolio beyond ink products and implementing carbon neutrality initiatives—

DIC in the Future

1 Build a business portfolio that contributes to 2 Help achieve sustainability for the global
sustainable prosperity for society environment and for society

@® Promote business portfolio transformation by expanding
businesses in growth markets and creating new businesses
to build a business portfolio that does not depend on ink ® Advance sustainability strategies to help
@ Expand selection of sustainable products with the aim of realize a carbon-neutral society
contributing to a society that is increasingly green, digital and
emphasizes QOL and of enhancing corporate value

Increase sustainable products as a percentage

Reduce annual CO, emissions by 50% by FY2030
of net sales to 60% by FY2030  (ry2020: 40%)

Contribute to a society that is increasingly

B O
@? Green @ Digital @ QOL

DIC NET ZERO 2050

The DIC Group aims to achieve carbon neutrality—
© Achieve carbon neutrality ® Propel the evolution of information ® Deliver safety, peace of net zero CO, emissions—by FY2050 and will seek
® Realize a circular economy and communications mind and convenience to reduce CO, emissions by 50% from the FY2013

@ Drive the evolution of CASE(Connected, ~ ®  Prolong healthy life
Autonomous, Shared and Electric) vehicles expectancy

and Mobility as a Service(MaaS) Embrace diverse values
Promote the development of Al and

IoT technologies

level by FY2030.

Basic Strategies

Business Portfolio Transformation

Designate and focus the allocation of management resources in five priority business areas that contribute to an increasingly green, digital and QOL-oriented society

Five priorit ) N Value Transformation
P y "_“_-,3 Sustainable 2 o Healthcare 2 Strengthen corporate structure through
/3 [\Mﬂ .

business areas energy qualitative reforms of businesses

o

A, 1 X . .
' wi ) Sustainable ol New Pillar Creation
Smart living @ Color science o F o,

(i =

packaging Create new businesses in response to
ESH-related issues and social changes

Enhance the technology platform Make strategic investments Reinforce management of human capital
Shift to R&D that leverages computational science Invest strategically, including in M&As, to transform the Build a strategic human resources portfolio that
Establish new basic technologies business portfolio maximizes the value of human capital
Build a new business portfolio that takes ROIC into account

Establish a more global management configuration Promote IT and DX

Adopt a sophisticated global management model Use digital technologies to provide new

and accelerate global expansion in five priority added value and revamp the Group’s

business areas business structure

Sustainability Strategies

Expand sustainable products Reduce CO, emissions Respond to a circular economy
Work to expand sustainable products, that is, Promote efforts to reduce CO, emissions and Advance efforts to respond to a circular economy,
products that demonstrate unique competitive help realize a carbon-neutral society thereby contributing to a sustainable society
strengths and respond to ESH-related issues

DIC Report 2023
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DIC Vision 2030 Long-Term Management Plan

Business Portfolio Transformation

@ |dentify and concentrate allocation of management resources in five priority business areas in which DIC can make important contributions to a
society that is increasingly green, digital and QOL-oriented
@ Based on market growth potential and degree of impact on society, identify five priority business areas at the intersection of ESH-related issues

and DIC’s competitive strengths
P Sustainable energy P Healthcare P Smartliving P Color science P> Sustainable packaging

@ Establish sustainable energy and healthcare as new business pillars
@ Promote Value Transformation in smart living, color science and sustainable packaging to make these businesses more sustainable

Business Portfolio Transformation: Five Priority Business Areas

Sustainable energy GE

® Specialty materials that contribute to the realization of the high-performance
secondary batteries and fuel cells crucial to an electrified/hydrogen-
powered society

Healthcare

©® High-performance nutritional supplements that support the health of people
of all ages

©® Healthcare-related products and services that deliver safety,
peace of mind and comfort, contributing to a future in which
people enjoy an improved QOL

High-performance nutritional products
Natural skincare materials

Materials for secondary batteries and fuel cells

eg. . - S eg.
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® High-performance materials and solutions @ Color that is sustainable and ecologically sound ® Materials that ensure tastier, more enjoyable and
that contribute to the realization of a sustainable ® Products with outstanding decorative properties safer merchandise reaches consumers
society that coexists with a healthy global that facilitate the creation of comfortable spaces ® Materials that deliver safety, peace of mind
environment ® Functional materials that leverage dyeing and convenience, as well as help reduce food loss
® Chemical solutions for modern lives that have technologies to deliver convenience, ® Product design that contributes to a circular
evolved and improved thanks to digitalization satisfaction, safety and peace of mind economy, i.e., is conducive to recycling and

uses plant-derived and renewable raw materials

Materials for 5G/6G-enabled
devices, resins for next-

€.9.| generation semiconductors,
bonding solutions for

Functional pigments (for
LiDAR signal coatings, and
€.9. | heat-blocking coatings), R
biomass pigments, natural

Materials with outstanding

barrier properties, biomass
€.9.| packaging, recycling systems

(chemical recycling, material

heterogeneous materials colorants for cosmetics recycling)
Five Strategies to Transform DIC’s Business Portfolio
Reinforce management of human capital @ Build a strategic human resources portfolio that maximizes the value of human capital

. @ Invest strategically, including in M&As, to transform the business portfolio
Make strategic investments . ) ) )
@ Build a new business portfolio that takes ROIC into account

@ Shift to R&D that leverages computational science

Enhance the technology platform @ Establish new basic technologies

Establish a more robust global @ Adopt a sophisticated global management model and accelerate global expansion in
management configuration five priority business areas
Promote IT and DX @ Use digital technologies to provide new added value and revamp the Group's business structure
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The DIC Group’s Approach to Value Creation

Delivering Color & Comfort

Management capital (Inputs) Foundation for corporate activities

One Company

intellectual capital Think Globally, Act Locally
Patents held: 16,000

DIC’s competitive strengths (Sources of value)

Social capital N _
.................................. Ablllty to reallze neW products
190 Group companies in

: e Product development that leverages ability to combine multiple technologies
63 countries and terriories (Enjoys a leading share of the global markets for printing inks, pigments and PPS resins)

i . 3
Fesh wateruihcraun: 54608000 (Responds to customer needs by capitalizing on specialized technological know-how)

Natural capital Ability to propose solutions
""""""""""""""""""" Proposals that help resolve social imperatives
Energy consumed: 14,569,000 GJ

Technological foundation

Existing basic technologies: Optics and color, organic materials design, polymer design,
Human capital dispersion, applicability assessment

""""""""""""""""""" New basic technologies: Biomaterials design, inorganic materials design
22,743 employees

Global operating foundation

Resources and a network that span the globe
Manufacturing capital > Extensive presence encompassing diverse regions, cultures and human resources

Annual capital
investment: ¥49.5 billion

Cooperation with stakeholders
and communities

...... Socacapltal> Core values: Enterprising, integrity, dedication & loyalty, diversity and social responsibility
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The DIC Group’s Approach to Value Creation

This chart represents how the DIC Group is creating new value with the goal of achieving sustainable growth. The Group is leveraging its
competitive strengths, including its human and social capital, to expand its operations in priority business areas by promoting sustainability
strategies in line with DIC Vision 2030. Operating as “One Company,” that is, as a single, cohesive corporate entity, the Group aims to
contribute to a society that is increasingly green, digital and QOL-oriented, while at the same time expanding its global presence, including in
Asia, Europe and the Americas.

Evolution into the organization Resolution of social

envisioned in DIC Vision 2030 PO TEEE T imperatives (Outputs)

Value Transformation

Strengthen corporate structure through qualitative reforms of businesses

DIC Vision 2030 Five priority

business areas , ,
(&? A society that is
R ,-’ increasingly green

« Achieve carbon neutrality
* Realize a circular economy

Sustainability strategies

* Expand sustainable products

* Reduce CO; emissions e L J

* Respond to a circular economy

DIC NET ZERO 2050

DICT V714, 120305 E50% A (2013%EIE)I .
120508 N K%y MIO| ORREEHUSS

N A society that is
@ increasingly digital

* Propel the evolution of information
and communications

« Drive the evolution of CASE vehicles
and Maa$S

* Promote the development of Al
and loT technologies

Smartliving

—d

Five strategies supporting
transformation of the DIC Group’s
business portfolio

o Asociety thatis
@) increasingly
QOL-oriented

* Deliver safety, peace of mind
and convenience

* Enhance the technology platform

« Establish a more rodust global management
configuration

* Reinforce management of human capital

* Make strategic investments
* Promote IT and DX

* Prolong healthy life expectancy
 Embrace diverse values

/

New Pillar Creation Create new businesses in response to ESH-related issues and social changes
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Overview of Materiality

Material Issues and Related Initiatives

Transformation to a business portfolio that contributes to
sustainable prosperity for society

2 Contribution to the realization of carbon neutrality

Shift to a business portfolio focused on five priority business areas Advance CO, emissions reductions in the market and provide

that deliver social value. products and services that contribute to decarbonization.

(Focus on the five priority business areas set forth in DIC Vision 2030.) (Work to reduce Scope 1 and 2 CO. emissions and to lower product carbon footprint.)
(For more information, please see pages 3-4, 7-8, 11-12 and 37-38.) (For more information, please see pages 86-95 and 119-121.)

CIEATET ] T TSNl e petie] 02 4 Promotion of efforts to maximize the value of human capital

become mainstays

Ensure a better future for people’s lives and the environment and Build a strategic human resources portfolio that maximizes the value of human
realize greater social benefits that enhance shareholder value. capital through medium- to long-term efforts to foster human resources.
(Identify areas at the intersection of ESH-related issues and social changes and the (Ensure mobility, improve engagement and organizational cohesiveness, and
DIC Group’s core competencies and foster new businesses.) encourage ongoing efforts to increase diversity and reform work styles.)

(For more information, please see pages 27, 37 and 38.) (For more information, please see pages 10 and 98-114.)

5 Establishment of a more robust global management configuration 6 Promotion of DX

Leverage digital technologies and data to provide new added value and

Accelerate global expansion in priority business areas. )
strengthen the DIC Group’s business structure.

(Advance global management governance, foster and strengthen management
personnel, and create a global ERP system.)
(For more information, please see pages 17-27.)

(Innovate business processes, work styles and business models, and revamp the
DIC Group's corporate culture and business structure.)
(For more information, please see pages 31 and 41-43.)

7 Response to a circular economy 8 Creation of a sustainable supply chain
Contribute to the realization of a waste-free society that does not depend on Encourage responsible procurement that takes into account global human rights
resource consumption as part of a greater global effort to address climate change. issues, as well as environmental issues such as climate change and water risk.
(Foster products that help reduce CO. emissions in categories 1 and 12 of Scope 3, (Promote awareness of the current status of raw materials and appropriate responses to country
and advance chemical and material recycling.) risk and various supply disruption risks, and to issues regarding environmental soundness.)
(For more information, please see pages 22, 39-41 and 68-72.) (For more information, please see pages 43, 93-94, 111 and 119-121.)

Identifying Material Issues

The DIC Group abstracts issues, referencing the GRI's G4 Sustainability Reporting Guidelines and items
Step 1 Abstract issues weighted by environmental, social and governance (ESG) assessment organizations, and considering issues
delineated in DIC Vision 2030 and The DIC Way, as well as social imperatives.

Step 2 Assess material ity Abstracted issues are examined by relevant internal departments.

Reflect perspectives of

Step 3 :
outside experts

Abstracted issues are discussed with objective outside experts, whose views are reflected.

Aproposal is prepared by the secretariat for discussion by the Sustainability Committee, which is responsible

Step 4 i ial i
P Idemlfy material issues for the implementation of concrete strategies.

Present to management

Step 5
tep team/debate

Issues identified as material are submitted to the Sustainability Committee for deliberation.

Step 6 Finalize Material issues are approved and finalized.
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B Active Development of Businesses that Contribute
to Sustainability

In fiscal year 2021, the Colors & Effects pigments business joined the DIC
Group, further reinforcing the Group’s diverse human resources portfolio
and global network. Backed by a stable global management framework that
capitalizes on these competitive strengths, Group employees around the world
are working to help address global social imperatives such as climate change
and marine plastics, establishing the Group’s reputation as a provider of
solutions, in line with its fundamental objective of evolving as a unique global
company that is trusted hy society.

B Introduction of Electric Power Generated Using
Renewable Energy

In fiscal year 2022, the DIC Group’s 36 sites in Japan, which
include corporate headquarters, branches, plants and a research
laboratory, resolved to introduce green power, that is, purchased
electric power generated using renewable energy, as well as to
introduce Green Power Certificates and Non-Fossil Certificates, all
of which are recognized as having environmental value in terms of
reduced CO; emissions. DIC's corporate headquarters completed
its switch to electric power generated using renewable energy in
November 2022. Other sites began changing over in April 2023. The
Group expects this to support a reduction in annual CO; emissions
of approximately 77,000 tonnes, equivalent to roughly 38% of CO.
emissions (Scope 1 and 2) from its sites in Japan.

The DIC Group aims to achieve carbon neutrality by fiscal year
2050. To this end, the Group will continue working actively to
reduce its CO, emissions by installing energy-saving equipment,
undertaking energy-saving initiatives and employing renewable
energy at suitable sites.

B Development of Waterborne Anode Binder for LiBs

In the period under review, DIC announced the development
of WATERSOL"-LB, a waterborne anode binder for lithium-ion
batteries (LiBs). As a waterborne product with a low environmental
impact, WATERSOL"-LB helps prolong battery life by, among others,
suppressing expansion and ensuring low internal resistance.

Other Management Issues

Going forward, the Company will continue contributing to sustainable
prosperity for society through the development and provision of
sustainable products that respond to social imperatives by helping
decrease energy consumption and environmental impact.

M Building of a Globally Optimized Digital
SCM Platform

DIC recently built a digital supply chain management (SCM)
platform that leverages advanced digital technologies to optimize
supply chains in its core businesses. Plans are to initially introduce
the new platform in certain markets and sectors of the color
materials and performance materials businesses and to achieve
full deployment worldwide by fiscal year 2025. This digital SCM
platform will facilitate the elimination of structural and regional
boundaries in supply chains and secure the organizational
capabilities necessary to grow businesses on a global scale. Use
of the platform to analyze potential demand fluctuations from
multiple perspectives will also elevate services for customers,
as well as the DIC Group's ability to respond to emerging needs,
thereby driving the further improvement of customer value.

M Exploration of the Production of Biomass
Polystyrene

DIC reached an agreement with Idemitsu Kosan Co., Ltd., to
build a new biomass plastics supply chain, as well as to begin
exploring the production of biomass polystyrene. Both DIC
and Idemitsu Kosan recognize stepping up efforts to address
climate change and advancing the sustainable, circular use
of resources as key management responsibilities, prompting
the decision to explore production of low environmental impact
polystyrene. The two companies have agreed on a basic policy
of contributing to the reduction of CO. emissions in the plastics
industry for the new supply chain they will build. Through this
partnership, the two companies will continue to strengthen
their cooperation with customers and suppliers, with the goal
of ensuring the new supply chain’s carbon neutrality and
contributing to a circular economy.

In the process of identifying material issues, the DIC Group also recognized the following as management issues with the potential to significantly
impact its management. The Group will continue working to address/strengthen its response to these issues through its business activities.

Environmental

Product stewardship, reduction of environmental impact, intellectual property strategies

Environmental

and social Strengthening of partnerships

Social Communication with customers and markets, contribution to local communities, response to pandemics

Governance

Ability to optimize capital efficiency, business continuity, political and geopolitical change, information security,
response to tax-related risks, response to currency fluctuations

Ability to help realize colorful and comfortable lifestyles
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The DIC Group: A Global Powerhouse

Furope ’ ,

Africa Asia

Asia and Oceania

North
America

North, Central and
South America
Sun Chemical Group and others

Net sales

¥233.7 billion

Operating income

¥9 . 8 billion

=) Japan

Japan

DIC Corporation, DIC Graphics
Corporation and others

Net sales

¥379.4 billion

K (Excluding Japan)
Europe and Africa DIC (China) Co Lid, DIC Asia
Sun Chemical Group and others Pacific Pte Ltd and others
Net sales Net sales

¥3 1 2.9 billion

Operating income

¥1.7viion

¥230.9 billion

Operating income

Oceania

Operating income

Central & South
America

¥ 1 3.8 billion

Breakdown of Fiscal Year 2022 Net Sales by Region

Asia and Oceania

North, Central and
South America

¥1054.2

billion

--- South America

Breakdown of Fiscal Year 2022 Operating Income by Region

Asia and Oceania

North, Central and Japan

¥39.7

billion

Note: Operating income as used here includes eliminations (approximately ¥9.2 billion). Accordingly, these percentages do not represent shares of reported operating income.

Principal Group R&D Sites Outside Japan

Polymer Technical Center—China

Printing Inks Technical Center—China

Rochdale Ludwigshafen
(United Kingdom) am Rhein

(Germany)
Midsomer Norton

®

(United Kingdom) —=e. ¢ Besigsheim

(Germany)
Europe

(Germany)

Printing Inks @
Technical Center—
Asia Pacific (Thailand)

Solid Compound
Technical Center—
Asia Pacific (Malaysia)

Polymer Technical Center—
Asia Pacific (Thailand)

) {
O
D /
Gallarta / Asia ®
(Spain) g
Eurolab IR \

Qingdao DIC Finechemicals (PRC)

St. Charles
(United'States)

Cincinnati
(United States)
Fine Chemical

Peekskill
/ (United States)
Technical Center—Korea

]
N\
1Y o B Tarrytown
Japan America (United States)
R&D Sites (Japan)

Carlstadt
(United States)

Tape Technical Center—China
DIC/Earthrise Algae
Research Center
(United States)

Pigment Technical Center—
Asia Pacific (Indonesia)
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Advancing DIC Vision 2030: Sun Chemical’s Activities

Myron Petruch

President and CEO
Sun Chemical Corporation

B Realizing a Sustainable Society through the
Achievement of a Significant Reduction in
Greenhouse Gas Emissions

Validated by the Science Based Targets initiative (SBTi),*
Sun Chemical is committed to: (1) reducing greenhouse gas
emissions 27.5% by 2030 relative to the 2019 base year, (2)
lowering greenhouse gas emissions from capital goods, fuel-
and energy-related activities, upstream transportation and
distribution, waste generated in operations and end-of-life
treatment of sold products 13.5% by 2030 from the 2019 base
year, and (3) working so that 80% of its suppliers by spend,
covering purchased goods and services, will have science-
based targets by 2027.

The DIC Group has set a target of reducing CO. emissions
(Scope 1 and 2) by 50% from the fiscal year 2013 level by
fiscal year 2030 and of achieving carbon neutrality by fiscal
year 2050. This will be accomplished by transitioning to green
power—including both purchased and generated on-site—
and advancing fossil fuel reductions, mainly through energy-
efficiency improvements.

* The SBTi is a partnership that encourages companies to set science-based greenhouse gas
emissions reduction targets that are in line with the goal of the Paris Agreement.

M Strengthening Development of Sustainable
Products Based on DIC Vision 2030

Sustainable product development at Sun Chemical is defined
as the design of products or processes that reduce greenhouse
gas emissions related to climate change, conserve virgin
resources and/or lower the accumulation of waste compared to
conventional products or processes they replace. In line with
DIC Vision 2030, Sun Chemical uses the “5Rs” (reuse, reduce,
renew, recycle and redesign) to align its sustainability practices
through product development and supplier collaborations.
These approaches span all our business units—inks, coatings,
adhesives, color materials and advanced materials—and guide
the way we develop, manufacture and distribute products.

Collaborating and cooperating with colleagues to make progress toward
addressing climate change and social imperatives

To further strengthen sustainable product development,
Sun Chemical utilizes EcoVadis,* a third-party provider of
sustainability ratings, to score its suppliers. More than 71% of
suppliers (by addressable spend) are now on the EcoVadis
platform. Sun Chemical requires its suppliers to address any
deficiencies identified by EcoVadis.

* EcoVadis SAS is a French company that evaluates the supply chain sustainability of companies
in 160 countries.

B Further Expanding the Scope of Efforts to Address
Social Imperatives as a Market Leader

Sustainability is nothing new at Sun Chemical. For over
a decade, Sun Chemical has shown its commitment and
market leadership. With a cohesive strategy focused on
operations, products and services, and collaboration, as well an
organizational framework positioned around the 5Rs approach,
Sun Chemical has continued to strengthen its message and
advance its portfolio of enabling solutions in the marketplace to
be the clear sustainability partner of choice.

M Sharing Ideas and Working Together Closely as
“One Company”

Sun Chemical's actions in sustainability also allow for furthering
the idea of “One Company” throughout the DIC Group. Sharing
ideas across regions and collaborating on projects are a way
to highlight the commitment to global sustainability and local
diversity. Through this approach, both Sun Chemical and the
overall DIC Group are stronger as an organization.
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Advancing DIC Vision 2030: DIC Asia Pacific’s Activities

Paul Koek

Managing Director
DIC Asia Pacific Pte Ltd

B Focusing on Business Efficiency and Digitalization
amid Turbulence

In 2022, the Asia—Pacific region faced a “perfect storm” of
challenges, including the global supply chain disruptions, high
raw materials costs, armed conflict and high energy costs,
coupled with high interest costs, weak Asian currencies and
inflation, all acting in concert to significantly impact consumers’
buying power. To address these challenges, DIC Asia Pacific
focused on managing process efficiencies, driving business
synergies, improving the product portfolio and streamlining
business activities. Additionally, we continued with digitalization
initiatives, further driving both standardization and consolidation
of business processes and introduced customer relationship
management (CRM) systems across all regional entities. We will
continue to promote the use of IT and digitalization/automation
to support business visualization, as well as to enhance the
accessibility of information to drive the growth of our businesses.

M Fostering a Culture of Sustainability and
Transforming Our Business Portfolio

Our business portfolio has undergone a significant
transformation toward sustainability. Expanded sales of
sustainable products, such as functional coatings and barrier
adhesives, are prime examples. This reflects our efforts to
analyze market trends, respond to customers' needs, promptly
address environmental regulations established by the French
government and swiftly introduce mineral oil-free offset inks.

By incorporating sustainable practices into business operations in
this way, the overall sustainability of society is enhanced. One of
our top priorities is to work closely with our staff to provide better
education on sustainable products. This will create a culture of
sustainability within the organization, reduce our environmental
footprint, and enhance our competitiveness in the market.

Leading the market by becoming a one-stop provider of products and services
based on the concept of sustainability

B Decarbonizing Manufacturing for a Better Future
for the Planet and Society

DIC Asia Pacific has taken significant steps toward reducing
its carbon footprint in the region. Specifically, we are managing
CO:2 emissions and have implemented a comprehensive plan
across all regional entities.

Our factories have made concerted efforts to reduce fuel/diesel
oil usage by replacing equipment and machines with electric
alternatives, adopting new technologies to manage electricity
use better and improving waste management procedures.
Additionally, we are exploring automation in production to
reduce CO2 emissions further, and introducing the use of solar
to run some of the factory operations. We will continue to
accelerate our decarbonization efforts with the aim of ensuring a
better future for us and for the environment.

B Maximizing DIC Group Synergies as “One Company”

The Asia—Pacific region is highly competitive, and customers
here are primarily concerned with prices. As a result,
sustainability goals have been put on the back burner.
However, at DIC Asia Pacific, we see this as an opportunity to
expand our operations and believe that improving our range of
sustainable products and services and deepening our consulting
activities, technical services and solutions will increase our
competitiveness and add value to our products.

To this end, at DIC Asia Pacific, we recognize the importance
of sustainable development and will prioritize programs and
processes that will reduce greenhouse gas emissions, minimize
waste, conserve energy and water, and promote renewable
resources. We will continue to accelerate these initiatives and
deepen cooperation not only in the Asia—Pacific region but also
with our colleagues in the Americas, Europe and Greater China,
as well as with corporate headquarters in Japan, with the aim
of maximizing Group synergies as “One Company” and driving
sustainable growth.
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Advancing DIC Vision 2030: DIC (China)’s Activities

Mao Jianwei

General Manager
DIC (China) Co., Ltd.

M Fortifying R&D to Drive Business
Portfolio Transformation

As the entry of foreign-affiliated firms into the PRC and the rapid
emergence of privately operated local companies have spurred
fierce market competition, cutting-edge product development and
technological innovation in the local market have become increasingly
indispensable for a company to establish a position as an industry
leader. We have seen an increasing number of global chemicals
companies establish R&D bases here, as well as invest in local
technological development capabilities. Against this backdrop, in 1996
DIC's management at the time had the foresight to set up Qingdao
DIC Finechemicals Co., Ltd., the PRC's first foreign-affiliated R&D
facility in the chemicals field. In recent years, we also established the
Polymer Technical Center-China; the Printing Inks Technical Center—
China, the PPS compounds technical service center and the Tape
Technical Center-China. In 2022, the number of employees engaged
in technological development surpassed 200. The focus of their efforts
has also evolved from the in-house production of offerings developed
overseas to the development of original products tailored to the needs
of the domestic market.
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B Enhancing Our Operating Foundation by Making
Strategic Investments and Promoting DX

In July 2022, the DIC Group acquired Guangdong TOD New Materials
Co., Ltd. (TODNM). The purpose of this move was to hoost its local
production capacity for waterborne coating resins, as well as to
further reinforce its product development capabilities, and support
efforts to expand its local synthetic resins business in the PRC. The
technologies of TODNM—since renamed Guangdong DIC TOD Resins
Co., Ltd. (TOD)—complement the DIC Group’s existing technologies,
positioning us well to supply a broad range of customers with resins
that hoth help reduce environmental impact and add functionality. The
acquisition also further strengthened the Group’s R&D, production and
sales capabilities in the PRC, giving it a keen competitive edge in the
local market for coating resins.

Charting dramatic progress by focusing on R&D capabilities
and sustainability strategies

DIC (China) is also gradually taking steps to expedite the development
of products tailored to the local market, introducing an incentive system
as well as CRM, sales force automation (SFA) and development
project management systems aimed at, among others, ensuring it
keeps abreast of customer needs. We have also begun introducing
digital marketing tools, and will continue to foster the development of a
wide range of original products that reflect the distinctive characteristics
of the domestic market by encouraging greater cooperation between
our marketing and R&D teams so we are able to more swiftly identify
customer needs.

T %4 % Manndngg
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B Contributing to Sustainable Prosperity for the Planet
and Society through DIC Vision 2030

As part of its sustainability strategy for Greater China, DIC (China) is
encouraging companies in the region to promote various initiatives
aimed at achieving carbon neutrality. Nantong DIC Color Co., Ltd.,
for example, achieved odor-free production by expanding its facilities
and improving related processes. In another example, Hainan DIC
Microalgae Co., Ltd., as the result of constructing a rainproof cover
that shields 20% of the area of its algae cultivation facility, had as of
October 2022 succeeded in reducing its annual total discharge of
wastewater by 40,901 m?, an achievement that has not only reduced
costs but also protects the environment.

In line with the basic policy of DIC Vision 2030, DIC (China) and the
companies of the DIC Group in the PRC will continue to fortify their R&D
efforts to accommodate the needs of domestic customers, devoting
their utmost efforts to responding effectively and providing ever-greater
value while at the same time striving to contribute to sustainability for
our customers and society at large. We will also work closely with our
colleagues in the Asia—Pacific region, Europe and the Americas, and at
corporate headquarters in Japan, to support the stable and sustainable
evolution of the global DIC Group as “One Company.”
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Packaging & Graphic

Packaging Materials that Bring
Safety and Peace of Mind

13 oo

Be Goals 12, 13 and 14

Masamichi Sota
Managing Executive Officer
President, Packaging &
Graphic Business Group

DIC is the only company capable of providing comprehensive packaging
solutions encompassing printing inks, coatings, adhesives and films. In
fiscal year 2022, our DUALAM™ system earned accolades from multiple
quarters. Going forward, we will continue working to develop a wide range
of environment-friendly products and to evolve as a solutions provider that
contributes to society by helping realize sustainable packaging.

Main Products

-- Packaging &
Net Sales ¥1,054.2 88 Greve
billion 48.6%
This segment includes not
only printing inks but also . __ Packaging &
adhesives, films and a broad Operating ¥39.7 Graphic
range of other packaging Income billion 41 .49

materials and solutions, the
markets for which continue to
see robust growth in Asia and
emerging economies.

Note: Fiscal year 2022 consolidated net sales and operating income as used
here include intersegment transactions. For this reason, and because
of the existence of transactions classified as “others,” which are not
attributable to reportable segments, these figures differ from reported
net sales and operating income.

[Printing Materials]

Gravure inks, flexo inks, offset inks, news inks, jet inks,
metal decorative inks, printing plates, security inks

[Packaging Materials]
Polystyrene, packaging adhesives, multilayer films

B Segment Operating Results

Net Sales

(Billions of yen)

557.1

Operating Income
(Bilions of yen) 21 .6

533.0 20.3
439.8 127.7 - 129.3---%
4.2---3 423
114.7 ---%
337.4 ---1 .k _—
265.1 -1 3537 12,71 1.2
73.1---1 84.1--- 90.6---y 3.8-1 341 4.4--
2021 2022 2023 (Forecast) (FY) 2021 2022 2023 (Forecast) (FY)
The Ameri Chi d h i Chi d
I Japan and EL“rSL'ZaS Asia Pacifc I Japan ;13 EAlTrgggas Asia pacifc

Note: Graph figures include interregional transactions within the segment. Accordingly, the aggregates of regional net sales
and operating income figures for the segment differ from the figures presented above.
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B Business Strategies Under DIC Vision 2030

Basic Strategies

generation packaging materials with the aim of locking in new demand and expanding the

packaging materials business

® Take the lead in the market for next-generation sustainable packaging by developing
products and proposing solutions compatible with a focus on the “5Rs™

® Accelerate shift to high-performance, high-value-added products by, among others, expanding
specialty products, promoting digitalization and responding to demand for smart packaging

® Build existing businesses into stable revenue sources by securing organic growth and

streamlining operations in Asia

Net Sales and Operating Income Targets

® Looking ahead to the realization of a circular economy, work to develop sustainable next- 600
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* Afive-tier waste management hierarchy (The Rs are reuse, reduce, renew, recycle and redesign)
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Principal Measures

Develop packaging materials and propose
packaging solutions with a focus on the 5Rs

@ Hasten the global deployment of fast-curing
solvent-free adhesive DUALAM™

@ Add depth to sustainable technologies, including
those essential to the push toward paper, mono-
material and biomass packaging, as well as
those for deinking

Propose packaging solutions that capitalize on
Group capabilities and deliver safety, peace of
mind and convenience

@ Develop functional films, including resealable
products and peelable offerings for container lid
films

@ Capitalize on technologies for reducing foreign
matter in packaging materials to improve safety
and peace of mind

Provide solutions to needs arising from the
spread of digitalization

® Expand applications for water-based jet
inks that address needs resulting from the
digitalization of industrial printing

@ Respond to increased use of jet inks for printing
on packaging (paper containers, corrugated
cardboard, labels, etc.) and on textiles

® Build a closed-loop recycling system for
polystyrene employing chemical recycling

In the Packaging & Graphic business, the DIC Group works to help realize safe, secure and convenient lifestyles by offering packaging materials
suitable for a circular economy. With a focus on the 5Rs, the Group will continue striving to add depth to sustainable technologies, including those
essential to the push toward paper, mono-material and biomass packaging, as well as those for deinkable, resealable and peelable materials, with the
aim of providing market-leading next-generation sustainable products. The Group is also advancing efforts to build a closed-loop recycling system for
polystyrene employing chemical recycling, leveraging jet ink technologies to promote digitalization and responding to demand for smart packaging.
The Group will seek to build existing businesses into stable revenue sources by locking in demand and streamlining operations in Asia and other
promising markets.

B Key Development in Fiscal Year 2022

DUALAM™ Solvent-Free Adhesive Wins Kinoshita Prize from the JPI
High marks given to innovative dual-coating method that surmounts technical issues posed by conventional solvent-free adhesives

In fiscal year 2022, DIC's DUALAM™ solvent-free adhesive won the award for packaging technology in the Japan Packaging Institute (JPI)'s 46th
Kinoshita Prize. Laminating adhesives are used to bond together the layers of packaging films for food products and daily necessities. Solvent-based
adhesives account for approximately 70% of adhesives used in Japan to laminate packaging film layers. Nonetheless, the use of solvent-based
adhesives is not without problems, notably negative environmental impacts such as the emission of volatile organic compounds (VOCs) and CO..
Solvent-free adhesives have gained in popularity, but issues such as poor designability after lamination and incompatibility with continuous lamination—
key to high productivity—due to slow curing speeds have limited potential packaging applications.

DIC succeeded in resolving issues associated with the use of conventional solvent-free adhesives in film lamination by developing DUALAM™,
a solvent-free adhesive designed for dual coating, that is, the separate coating of the
component main and curing agents, on primary and secondary films, rather than requiring
mixing of the two agents in advance. In addition to expanding applications for solvent-free
laminating adhesives and significantly improving productivity by facilitating use in high-
speed processing, DUALAM™ reduces energy used in the aging process and minimizes the
disposal of adhesive waste.

About the Kinoshita Prize

The Kinoshita Prize was created to commemorate the many years of contributions to the packaging industry by the late Matasaburo
Kinoshita, JPI's second chairman. The prize is awarded annually in packaging-related industries to those that have made
distinguished contributions to packaging R&D, packaging improvement and streamlining, and creation in new areas of packaging.

Flexible packaging manufactured using DUALAM™
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Color & Display

600D HEALTH 13 CUMATE
AND WELL-BEING ACTION

X | o

Goals 3 and 13

Color and Display Materials
that Make Life Colorful

Yoshinari Akiyama
Managing Executive Officer
President, Color & Display Business

We are maximizing synergies with the recently acquired Colors & Effects pigments

business with the goal of expanding our position as a leading provider of products for

specialty applications such as displays, cosmetics and automobiles. In the healthcare

business, which accounts for approximately 2% of segment net sales, we will work to

promote well-being and increase society’s emphasis on QOL. In so doing, we aim to Net Sales ¥1,054.2

fulfll the redefined “Color & Comfort” vision statement set forth in DIC Vision 2030. billion '

We seek to contribute to a vibrant and sustainable society by providing products that \ 777777777777 Color & Display

leverage the power of color materials. We are also committed to building a diverse, 22 -6%

global human resources portfolio.

Our guiding mantra is “Beyond Color Materials.”

o . Operating ¥39.7
Products in this segment include Income billion
a wide variety of materials Color & Display
indispensable to displays, including a ,,,,,, 10 4 o
LC materials and organic pigments S0
for color ﬁlters, as well as pigments Note: Fiscal year 2022 consolidated net sales and operating income as used
for (;()sme[i(;sy natural colorants and here include intersegment transactions. For this reason, and because
. of the existence of transactions classified as “others,” which are not
other materials that are safe and attributable to reportable segments, these figures differ from reported
gemle for use by pe0p|e. net sales and operating income.
Main Products
[Color Materials] [Display Materials]

Pigments for printing inks, pigments for coatings, pigments for plastics, pigments for ~ Thin-film transistor liquid crystals (TFT LCs), supertwisted nematic liquid

specialty applications, pigments for color filters, pigments for cosmetics, health foods  crystals (STN LCs)

B Segment Operating Results

Net Sales Operating Income (Loss)
(Billions of yen) (Billions of yen)
2482 2%2 4.0
347 -1 5
167.2 6o
32.6 ---1 tag 478
227.1---7
145.7 - (2.8) -k (0.3)----
2021 2022 2023 (Forecast) (FY) 2021 2022 2023 (Forecast) (FY)

I Japan I:I Overseas I Japan I:I Overseas

Note: Graph figures include interregional transactions within the segment. Accordingly, the aggregates of regional net sales
and operating income(loss) figures for the segment differ from the figures presented above.
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M Business Strategies Under DIC Vision 2030

Basic Strategies

® Establish an unrivaled competitive advantage by swiftly realizing synergies with the Colors &

Effects pigments business

@ Shift focus to materials with outstanding decorative properties and functionality and increase
the weighting of sustainable products that deliver both social value and economic value

® Redefine “Spirulina business” as “healthcare business”
® Redefine “LCs business” as “electronics business”

Net Sales and Operating Income Targets

300

Net sales (Billions of yen)

2021

40
200
30
20
100
10
0 0

2022

50

Operating income (Billions of yen)

2025FY)

Principal Measures

Expand selection of sustainable materials,
functional materials and materials with
outstanding decorative properties

@ Focus on the expansion of effect pigments with
outstanding decorative properties and sustainable
color materials that are safe and environment friendly

@ Emphasize functional pigments, including those
for LIDAR signal coatings, which are key to

Enhance pigments for the cosmetics
business

® Expand effect pigments for cosmetics
® Broaden portfolio of naturally derived
products

Reinforce healthcare business by
introducing new products

® Expand portfolio beyond Spirulina and
Linablue® by adding new nutritional
supplements, natural colorants and
cosmetics materials

Create new next-generation
businesses, which will join core TFT
LCs

@ Augment portfolio of materials for smart
windows, and 5G- and 6G-enabled
devices, among others

® Expand presence in the market for
products for electronics applications

autonomous driving vehicles
@ Enter the markets for red and yellow pigments for displays

The Color & Display business saw the scope of its operations expand significantly with DIC's fiscal year 2021 acquisition of the Colors & Effects pigments business from
BASF, as a result of which the Company became one of the world’s leading pigments manufacturers, boasting diverse technologies ranging from organic synthesis to
inorganic materials design. By integrating Colors & Effects’ technologies and intellectual property with its own, DIC will leverage the resulting unparalleled development
capabilities to shift its focus to functional pigments, including pigments with outstanding decorative properties and pigments for automotive coatings that do not interfere
with autonomous driving vehicles' ability to detect LIDAR signals, and swiftly realize synergies to establish a presence unrivaled by any of its competitors.

The DIC Group will also broaden the emphasis of its Spirulina business to healthcare overall, encompassing naturally derived nutritional supplements, natural
colorants and cosmetics materials. In the area of LC materials, the Group will expand its presence in the market for electronics applications by augmenting its portfolio
of materials for smart windows and 5G/6G-enabled devices, among others.

B Key Development in Fiscal Year 2022

DIC Steps Up Environmental Investments in Outdoor Algae Cultivation Facilities at Subsidiaries in the United States and the PRC
Efforts aimed at contributing to a sustainable global environment by realizing zero discharge of wastewater off-site

In fiscal year 2022, DIC announced that it will make a new environmental investment of ¥1.2 billion at subsidiaries Earthrise Nutritionals LLC, in the U.S. state of California, and
Hainan DIC Microalgae Co., Ltd., in the PRC, both of which produce edible blue-green algae Spirulina and Spirulina-derived natural blue food coloring Linablug®. The objective of
the investments is to enable both companies to achieve zero discharge of wastewater from their outdoor algae cultivation facilities.

In 1978, DIC became the world's first successful commercial producer of Spirulina. Since then, the Company has pursued innovations in mass cultivation technologies to
optimize culture conditions and discover useful algae strains, as well as to improve production efficiency, thereby reducing water and fertilizer use. Having positioned sustainability,
including environmental issues, as a key management priority, DIC is working actively to help reduce CO. emissions in its markets, as well as in society as a whole, by expanding
its selection of products and services that contribute to decarbonization.

Earthrise and Hainan DIC Microalgae, the DIC Group’s two major Spirulina production bases, are also pursuing ambitious decarbonization initiaives. Earthrise has expanded
its use of renewable energy, which now accounts for more than 50% of its total energy consumption, while Hainan DIC Microalgae has increased its use of biomass resources.

The Group’s decision to make this environmental investment was prompted by its desire to
I\ .

accelerate such efforts, with funds to be applied to facility upgrades and equipment installations
Pl X

crucial to achieving zero discharge of wastewater.

In addition to this investment, DIC will seek to introduce new cultivation technologies for algae
Outdoor cultivation facilities at Earthrise in California

and mycelia in collaboration with multiple biotech startups in which it has invested, as well as to
expand its portfolio of hiohased products with applications in diverse areas.
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Functional Products
O

Goals 6, 12 and 13

Functional Products that |
Add Comfo rt Takashi lkeda

Managing Executive Officer

President, Functional Products
Business Group
In the area of synthetic resins, we are working to increase our presence in Asia, primarily
in the market for use in industrial coatings, and to advance the development of sustainable
products by promoting waterborne offerings and adopting biomass raw materials. For |  gEeE - Functional
- Co . " . ) . Products
digital applications, we aim to enhance profitability by expanding our lineup of materials and
processed products for use in semiconductors and high-speed communications. In resins for Net Sales
robots, drones, wearables and other Al devices, we seek to provide PPS and other specialty
compounds, as well as precision processed materials, that impart new functions and value.
By working in cooperation directly with consumers and society as a whole, we are striving to
help realize a better future for all.

¥10542 28.8%

billion

Functional
Products

48.2%

A = o This segment provides coating Operating
and composite materials with Income
diverse functions that address

environmental issues and are

used widely in state-of-the-art

electronics products.

billion

Note: Fiscal year 2022 consolidated net sales and operating income as used
here include intersegment transactions. For this reason, and because
of the existence of transactions classified as “others,” which are not
attributable to reportable segments, these figures differ from reported
net sales and operating income.

Main Products

[Performance Materials] [Composite Materials]
Synthetic resins for inks and coatings, molded products, adhesives and textiles (polyester ~ Polyphenylene sulfide (PPS) compounds, plastic colorants, interior housing products,
resins, epoxy resins, polyurethane resins, acrylic resins, plasticizers, phenolic resins), industrial adhesive tapes, hollow-fiber membranes and modules, medical diagnostic

papermaking chemicals, sulphur chemicals, fiber and textile colorants, metal carboxylates, ~ products, high-performance optical materials
surface modifiers for electronics materials

B Segment Operating Results

Net Sales Operating Income
(Billions of yen) (Billions of yen)
3154 333.0 26.2
283.3 23.6 21.3
218.7 -- & 16.1--2
216.9--2 14.7 -5 11.7 -8
108_3__]_ 141.2 -5 10.1 | 8_9.--|. 9.5.--|.
2021 2022 2023 (Forecast) (FY) 2021 2022 2023 (Forecast) (FY)

I Japan |:| Overseas IJapan |:| Overseas

Note: Graph figures include interregional transactions within the segment. Accordingly, the aggregates of regional net sales
and operating income figures for the segment differ from the figures presented above.
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B Business Strategies Under DIC Vision 2030

Basic Strategies

® Ensure the timely provision of functional materials that support digital innovation
@ Contribute to a carbon-neutral society by promoting a shift to biomaterials

@ Cultivate demand by directly communicating the appeal of materials, devices and services

to consumers and society

@ Supply polymers that help reduce environmental impact and impart functionality widely

across Asia

Net Sales and Operating Income Targets

400

Net sales (Billions of yen) [l

o

2021

300

30
200

20
100 10

0

2022

50

Operating income (Billions of yen)

2025 Fy)

Principal Measures

Propose high-performance products
for the semiconductor fabrication
and mobility fields

@ Extend functional materials portfolio with forward-
looking offerings for an increasingly digital society,

Develop sustainable products

® Launch and expand sales of new
environment-friendly waterbome resins

Increase selection of products that
contribute to an improved QOL

@ Augment portfolio of molding materials for
medical applications

Expand operations in promising
geographic areas

® Concentrate efforts to expand coating
resing business in the PRC and the Asia-

including low-dielectric resins, organic-inorganic
hybrid resins and resins for optical materials

@ Augment lineup of industrial adhesive tapes and PPS
compounds, and offer bonding and disassembly
solutions for electronics devices and CASE vehicles

® Develop and offer biobased polymers Pacific region on M&As

The Functional Products husiness will strive to offer forward-looking low-dielectric resins and other functional materials essential for an increasingly digital society, as
well as to promote a shift to biomaterials, with the aim of contributing to the realization of a carbon-neutral (green) society, enabling it to not only provide materials but
also cultivate demand by directly communicating the appeal of materials, devices and services to society.

In the PRC and the Asia—Pacific region, both of which continue to see strong market growth, DIC will promote efforts to expand its operations, particularly in the area
of coating resins, including by securing new bases through M&As. In molding materials, DIC will seek to increase its selection of high-performance products for medical
and other applications that will help realize a society with an improved QOL, as well as to leverage its diverse compounding, dispersion, mixing and other technologies to
provide solutions for the post-pandemic new normal.

B Key Development in Fiscal Year 2022

GLOBINEX® W-1810-BIO 100% Biomass-Based Polyester Plasticizer Earns USDA Certified Biobased Product Accreditation

DIC’s 100% biomass-based polyester plasticizer GLOBINEX® W-1810-BIO was accredited as a Certified Biobased Product under the United States
Department of Agriculture (USDA)'s BioPreferred Program.

The BioPreferred Program is a USDA initiative that aims to assist in the expansion of markets for biomass-based products. Certification under the program
permits the use of the USDA Certified Biobased Product label, use of which is limited to products that have been tested by the USDA's accrediting authority
and determined to have a biomass content at or above a certain level.

Plasticizers are additives that impart flexibility and other key properties to thermoplastic resins, particularly polyvinyl chloride, principal applications for which
range from everyday items to industrial products and include automotive interior materials, sheath materials for home appliance power cables, inks for textiles
used in clothing, and food contact materials.

GLOBINEX® W-1810-BIO, made entirely with plant-derived raw materials, fulfills all the basic performance requirements of a polyester plasticizer, including
oil resistance and low migration, meaning it can easily be used in place of conventional petroleum-based polyester plasticizers. Substituting GLOBINEX®
W-1810-BIO for a petroleum-based option will help reduce CO: emissions attributable to finished products, thereby increasing safety and peace of mind. In
addition to USDA Certified Biobased Product accreditation, this product has eamed the “Biomass 100%" Biomass Mark under the Japan Organics Recycling
Association (JORA)'s Biomass Mark labeling system.

DIC believes that GLOBINEX® W-1810-BIO’s USDA Certified Biobased Product accreditation will
enhance its reputation as an environment-friendly product in key markets, notably the United States,
Europe and the PRC, leading to its adoption by manufacturers of a wide range of products, such as
automobiles, electrical and electronics equipment, apparel, toys and consumer products.

USDA

CERTIFIED
BIOBASED
PRODUCT

PRODUCT 100%

(id

The USDA Certified Biobased Product label
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New Business Development
4

DECENT WORK AND
ECONOMIC GROWTH

3

o

Goals 8,9 and 11

New Businesses Created from the Perspective
of ESH-Related Issues and Social Changes

Kiyofumi Takano
Managing Executive Officer
General Manager, New Business
Development Headquarters

Global issues such as climate change and social disparities have become ever-more apparent, raising questions about current
socioeconomic systems. Rather than focusing solely on the pursuit of economic value in a one-on-one relationship with individual
customers, DIC seeks to contribute to the creation of an ecosystem through partnership with a broad range of stakeholders. We
are also seeing the emergence of disruptive digital technologies and biotechnologies, which we aim to commercialize by securing
outstanding solutions from third parties in a timely manner, rather than being determined to rely entirely on our own capabilities.

The New Business Development Headquarters, established in fiscal year 2019, has identified four priority areas where ESH-related issues and social changes
intersect with the DIC Group's core competencies. The Group is making active use of external resources to secure access to new technologies with the aim of creating
new businesses with the potential to hecome mainstays.

B Business Strategies Under DIC Vision 2030

_ _ Net Sales and Operating Income
Basic Strategies Targets for Fiscal Year 2025

@ Create businesses that reflect the dynamics of socioeconomic systems, including those for
distributed energy and packaging materials recycling

Net Sales Operating
@ Accelerate the creation of new businesses in strategic areas that leverage new basic Income
technologies, namely, inorganic materials design and biomaterials design technologies ¥33 billion ¥10 bitlion
Principal Measures
Sustainable energy Smart living Sustainable packaging Healthcare

® Commercialize materials for next-
generation secondary batteries and fuel
cells that support the move to clean
energy—powered automobiles

@ Develop and expand sales of new inorganic
fillers for use in automotive electronics that
help reduce vehicle weight

@ Develop and expand sales of carhon
fiber-reinforced plastic materials

@ Expand sales of silver seed film developed
to fabricate ultrafine wiring on printed
Wwiring boards that reduce transmission
loss in high-band communications

@ Realize the practical implementation of
materials recycling for flexible packaging
films and commercialize recycled plastics

@ Develop and launch high-performance
barrier films

@ Develop and boost sales of naturally
derived nutritional supplements

@ Expand portfolio of biomaterials, including
natural colorants and skincare materials

B Key Development in Fiscal Year 2022

The New Business Development Headquarters is fostering businesses in four priority areas (sustainable energy, smart living, sustainable packaging and healthcare). Fiscal
year 2022 brought several key developments involving healthcare start-ups. The following were particularly notable:
+ DIC invested in U.S. company Back of the Yards algae sciences Inc. (BYAS), which owns proprietary technology for extracting active ingredients from hiobased

materials, notably algae and mycelia.

+ Green Science Materials, Inc., which developed the world’s first indoor mass cultivation technology for Suizeniji nori fresh-water blue-green algae, became a

consolidated subsidiary.

+ DIC and Checkerspot Inc. of the United States commenced joint development focused on engineering ingredient systems for microalgae-derived sustainable skincare

and personal care products.

Achievements in the other three areas included launching new products in its Hatte Totte™ flexible wireless sensors that can be used to detect COz, temperature and humidity
levels. DIC also partnered with SAP SE and commenced a pilot project using blockchain technology in the construction of a waste plastics traceability system, and began
working with Japanese firm DATAFLUCT, Inc., to verify changes in consumer behavior with the aim of realizing the closed-loop recycling of plastic packaging containers.
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Financial Information

Net Sales, Operating Income and Operating Margin Net Cash Provided by (Used in) Operating Activities and Free Cash Flow
Net sales Net cash provided by operating activities
(i"':’g;”fye") Netsales [N Operatingincome  =@= Operating margin (%) (Billions of yen) B Free cash flow

. | 60 —
1,054.2 54.5
1,000 51.0 50.6
50+ 448
_ Operating income
900 855.4 (Billions of yen) 40
800 805.5 768.6 80 "
N 25.8
701.2 L70 21.4
700 6.0% 0 20 :
i 5.4% y L 12.6
600 ! 60 10 7.9
500 | o 50 0 l
! 0
200 L a0 50 -102:8 652
300 4 | 2 \/\/\/\/]/v
-105 -
200 —| 484 13 3917 429 397 20 2018 2019 2020 2021 2022 (FY)
100 — ~10
Note: The increase in net cash used in investing activities in fiscal year 2021 reflects the impact of DIC's
0 2018 2019 2020 2021 2022 @) 0 acquisition of the Colors & Effects pigments business from BASF SE (acquisition cost: ¥128.9 billion).
Operating Income after Tax and ROIC* Capital Expenditure and Investment
(%) (Billions of yen)
- - 170 - 168.2
[ Operating income after tax (Billions of yen) -8
~@— ROIC (%) ,; 160 —\/\/\/\j\/\
81.1
(Billions of yen) 6.0% L6 80
h 526 50% 707
40 N 7
34.8 3.6% L 50 A 45.1
29.8 30.9 4 .
204 : 28.6 40 37.5 37.1
286 3 30 |
207 F2 20
10 L4 10
0
0 0 2018 2019 2020 2021 2022 (FY)
2018 2019 2020 2021 2022 (FY)
Note: The increase in capital expenditure and investment in fiscal year 2021 reflects the impact of DIC's

*ROIC: Operating income x (1 — Effective tax rate of 28%) / (Net interest-bearing debt + Net assets) acquisition of the Colors & Effects pigments business from BASF SE (acquisition cost: ¥128.9 billion).

Shareholders’ Equity, Net Interest-Bearing Debt Returns to Shareholders* (Dividends per Share and Payout Ratio)

and Net D/E Ratio*

Interim dividend (yen) B Year-end dividend (yen) (32)5
Net interest-bearing debt F Shareholders’ equity ) I 216.8% C
(Billions of yen) (Billions of yen) (Times) @~ Payoutratio (%) 32
(Billions of yen) 115 r12 =210
500 — =@~ Net D/E ratio (Times)
1.00 o
445.9 10
L 75
400 | 0.9 g - 70
. . I 0. . - 65
75 070 346.0 0.8 e
0.7 55
300 | Y
2447 o6 50 537% [
g 235.8 2219 | os 36.9% L 40
- - 35
200 | oa 100 125 40.3% C 3
- 100 100 100 100 ~ 25
298.9 2.7 318!5 345.9 3870 03 20
100 —| 0.2 — 10
60 60 50 50 50 )
— 0.1 0 0
o 0 2018 2019 2020 2021 2022 (v
2018 2019 2020 2021 2022 (V)

Note: Net D/E ratio: Net interest-bearing debt/Shareholders’ equity
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Nonfinancial Information

Global CO: Emissions and CO2 Emissions per
Unit of Production (DIC Group)

(Tonnes) (Kg CO2/tonne)
1000000 [ COz2emissions @ CO2emissions per unit of production 400
900000 —|
800000 —|
282 300
700000 —| »
245 242 236 d
600000 —| *L L 720)000
o | 253200 5511000 589*,000 | 200
400000 —
300000 —
100
200000 —
100,000 —

2019 2020 2021 2022 (V)

Note: CO: emissions per unit of production is calculated using adjusted production volume (parent
company in Japan only). (Notification submitted to Japan's Ministry of Economy, Trade and Industry)

The DIC Group aims to reduce its CO2 emissions by 50% from the fiscal year 2013 level by fiscal year
2030 and to achieve carbon neutrality by fiscal year 2050. (For more information, please see “4Metrics
and Targets” on page 91, in the Climate Change section of this report))

Number of Employees (DIC Corporation and the DIC Group)

Number ofpecp
(Z?SE;ODSTG) -@—DICGroup [ DIC
' 2474 22743
20,000 —
15,000 —
10,000 —
(17.2%) (17.5%) (18.1%) (16.4%) (16.5%)
5,000 — 3,538 3,593 3,662 3,681 3,744
2018 2019 2020 2021 2022 (Fv)
Notes:

1. Percentage figures in parentheses represent the proportion of DIC Group employees accounted for by employees of DIC Corporation.
2. Employees numbers for DIC Corporation are calculated based on information in the Company’s Annual Securities Report and thus difer
from those in the Human Resources Management section of this report.

The DIC Group is a multinational organization with a global labor force of 22,743 in 63 countries and territories.
The Group will continue to capitalize on its diversity to drive innovation.

Female Employees in Management Positions (DIC Corporation)

(Number of people)
70 4

[ Female employees

~@— Percentage of total (%) 70

(%)
r8

60

50

40

30

20

10

2018 2019 2020 2021 2022 2023 (V)

Infiscal year 2023, the percentage of management positions at DIC occupied by women was 7.3%, an increase of 0.8
percentage point from the previous period. The Company is working to create environments where diverse human resources
can fully realize their potential. (For regional data, please see page 105in the Human Resources Management section of this report )

Glohal Energy Consumption and Energy Consumption per
Unit of Production (DIC Group)

(Thousands of GJ)
15,000 —
14,000 —
13,000 —
12,000 —

[ ] Energy consumption (GJrtonne)

@ Energy consumption per unit of production 5.695

11,000 —

4.423

10,000 —
9,000 —
8,000 —
7,000 —
6,000 —|
5,000
4,000 —
3,000
2,000
1,000 —

1 (i? 1 (iQ 1 (I4'74 14,569

2019 2020 2021 2022

(FY)

Note: Energy consumption per unit of production is calculated using adjusted production volume
(parent company in Japan only). (Nofification submitted to Japan's Ministry of Economy, Trade and Industry)

The DIC Group acively promotes energy-saving and decarbonization measures, including introducing highly
efficient facilties and promoting process improvements. Going forward, the Group plans to further advance its
use of renewable energy by shifting to biomass and other clean fuels and installing solar power facilities.

Occupational Accident Frequency Rate (DIC Group)
250
2.00
1.50

1.00

0.50

2014 2015 2016 2017 2018 2019 2020 2021 2022 (Fv)

Note: The frequency rate expresses the frequency of accidents resulting in workdays lost in a fiscal year,
calculated as the number of deaths or injuries per million work hours.

Number of deaths or injuries due to occupational accidents
Frequency rate =

x 1,000,000
Total work hours

Afrequency rate of 1.00 means one occupational accident resulting in workdays lost in one year
at a site with 500 employees.

The DIC Group has set goals for Japan, the PRC, the Asia-Pacific region and the Americas and Europe and is
working to eliminate occupational accidents.

Patents in Force (DIC Group)

Patents held PAl
;N:mber) [ Patents held in Japan

000 4 Patents held in other countries and territories r 7,000
12000 4 ~O=PA L 6,000
10,000 | / - 5,000
8,000 ~ 4,000
6,000 + ~ 3,000

1

4,000 2,000
2,000 J I I I ~ 1,000
0 - -0

2018 2019 2020 2021 2022 Mar. 2023

Patent Asset Index (PAI): Metric that measures the relative quality of individual patent families
(Part of LexisNexis' PatentSight patent analytics solution)

The number of patents held by the DIC Group continues to grow, as does the Group's patent assets. Of particular
note, the number of patents held in other countries and territories is increasing, reinforcing the Group's global
competitive edge from the perspective of intellectual property.
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A Message from the CFO

long term.

We are accelerating investments in
promising businesses and advancing
portfolio transformation with the goal of
improving shareholder value over the

Strategic investments

¥230 billion

Investments in
infrastructure building

¥70 billion

Net DIE ratio
1.0 times

Maximize cash

Shuiji Furuta

M Basic Approach

With the aim of ensuring we evolve into the organization envisioned in
our long-term management plan, DIC Vision 2030, launched in fiscal
year 2022, we have adopted return on invested capital (ROIC), which
reflects investment efficiency and eaming power, as a metric and are
promoting the transformation of our business portfolio. Our approach to
financial management centers on balancing three priorities: Maintaining
sound financial health, investing in growth and ensuring returns to
shareholders that are commensurate with income growth. We will also
actively place sustainability at the center of financing efforts.

In addition to ROIC, under DIC Vision 2030 we will emphasize net
debt-to-equity (D/E) ratio™ to gauge financial health, the payout ratio to
evaluate returns to shareholders, and earnings before interest, taxes,
depreciation and amortization (EBITDA)” to judge ability to generate
cash, as indicators of financial performance and efforts to maximize
shareholder value.

I Net interest-bearing debt (Billions of yen)
- Shareholders' equity (Billions of yen)
—@— Net DIE ratio (Times)

Financial Health

346.0 345.9

2019 2020 2021 2022 2023

(Forecast)

Director, Managing Executive Officer
CFO, Head of Finance and Accounting Unit

generated

&
&

)
% N
775 to share™®

Payout ratio 30%

Metric: ROIC

M Maintaining a Sound Financial Position by
Optimizing Working Capital

Interest-bearing debt increased sharply in fiscal year 2022 as a
consequence of acquisitions in the PRC and Europe, together with
inventory increases in response to rising raw materials and utility costs
and an accompanying increase in working capital. As a consequence,
the net D/E ratio reached 1.15 times, significantly higher than our
target. In fiscal year 2023, we will move decisively to reduce the net
DIE ratio to 1.10 times or lower by stepping up management of regional
cash conversion cycle (CCC)* targets and optimizing working capital,
as well as by improving EBITDA to shrink interest-bearing debt.

We have set a target for ROIC of 8.0%-plus by fiscal year 2030.
We are promoting business portfolio transformation by withdrawing
from low-profit and low-growth business, as well as by reviewing
assets held to boost asset efficiency, and are working to increase
sales of high-value-added products. We are also using ROIC to
evaluate internal performance.

—@— ROIC (%)
s EBITDA (Billions of yen)

ROIC* and EBITDA 8.0-plus

6.0

2019

2020 2021 2022 2023

(Forecast)

2025
(Target)

2030
(Target)

*ROIC: Operating income x (1 — Effective tax rate) / (Net interest-bearing debt + Net assets)
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B Investments in Growth to Accelerate Portfolio
Transformation

To achieve the targets of DIC Vision 2030, we are allocating a total
of ¥300 billion to investments—comprising ¥230 billion for strategic
investments and ¥70 billion for investments in infrastructure building—
over the four years from fiscal year 2022 through fiscal year 2025. In
the category of strategic investments, in fiscal year 2022 we acquired
Italian adhesives and polymers manufacturer Sapici S.p A. and PRC

B Principal Strategic Investments

A Message from the CFO

resins manufacturer Guangdong TOD New Materials Co., Ltd. This
has reinforced our operating foundation and positioned us to supply
a broader range of products that help reduce environmental impact
and add functionality. Investments in infrastructure during the period
centered on allocations to improve sustainability—by, for example,
lowering CO:z emissions, installing biomass boilers and implementing
equipment upgrades—and to promoting IT and DX, including the
creation of ERP, SCM and quality control systems.

BASF Colors & Effects

June 2021 Cost of acquisition Approx. ¥128.9 billion
Expands functional pigments portfolio
(Color & Display)

July 2022

(Functional Products)

R

Vaxa Technologies Ltd.

Sapici S.p.A.

January 2022
Expands packaging adhesives portfolio
(Packaging & Graphic, Functional Products) i

B Promoting Sustainable Businesses

With a view to achieving carbon neutrality, we have set a target for
reducing CO: emissions by 50% from the fiscal year 2013 level by fiscal
year 2030. In fiscal year 2022, we entered into sustainability-linked
loan (SLL) agreements* tied to our CO2 emissions reduction targets.
Having positioned sustainability, including environmental issues, as a
principal management priority, we continue working actively to expand
our portfolio of products that contribute to decarbonization with the goal
of playing a pivotal role in lowering CO2 emissions across markets and
throughout society.

* A third-party opinion was obtained from Japan Credit Rating Agency, Ltd., regarding the loan’s conformity with
the Sustainability-Linked Loan Principles.

M Stable Returns to Shareholders

With the aim of continuing to ensure stable returns to shareholders,
DIC Vision 2030 maintains our existing target for a consolidated
dividend payout ratio of 30%, which will serve as a guideline for
dividends over the medium term. In fiscal year 2022, we paid a full-
term dividend of ¥100.00, comprising an interim dividend of ¥50.00
and a year-end dividend of ¥50.00. We also anticipate an annual
dividend of ¥100.00 in fiscal year 2023.

*1 Net D/E ratio: Net interest-bearing debt / Shareholders’ equity
*2 EBITDA: Net income attributable to owners of the parent + Total income taxes + (Interest expenses — Interest
income) + Depreciation and amortization + Amortization of goodwill
*3 CCC is a metric that expresses the time (in days) it takes for a company to convert investments in raw materials
and inventory into cash.

Guangdong TOD New Materials Co., Ltd.

Expands network of coating resins manufacturing centers in the PRC

Green Science Materials, Inc.
Debut Biotechnology, Inc.

Back of the Yards algae sciences Inc.

_ Packaging & Graphic
_ Functional Products

Investments in startups/capital ties

Vaxa Technologies Ltd.

April 2021 Israel

Invests in startup that produces high-value-added algae
products using sustainable algae cultivation technologies

Back of the Yards algae sciences Inc.

July 2022 Chicago, U.S.A.

Invests in startup with proprietary technology for the highly
efficient extraction of active ingredients from algae

Green Science Materials, Inc.

January 2022 Kumamoto, Japan

Acquires startup that produces SACRAN™, extracted from
blue-green algae, and transforms it into consolidated subsidiary

Debut Biotechnology, Inc.

March 2023 San Diego, U.S.A.

Launches joint business development in the area of polyphenols
for the cosmetics and nutrition industries produced using an
innovative biotechnology

Sustainable Finance (DIC)

DE] ‘ Details
June and ; . . .
August 2022 Enters into SLL agreements with The Norinchukin Bank
July 2022 Earns rating from Development Bank of Japan Inc. under the DBJ
Y Environmentally Rated Loan Program and receives a loan from the bank
March 2023 Concludes positive impact finance loan agreement with Sumitomo Mitsui
Trust Bank
Returns to Shareholders 216 8 i Interim dividend (Yen)
mmmmm Year-end dividend (Yen)

—@— Payout ratio (%)

100 100 100 100 100
O A B aE
60 50 50 50

L 2019 2020 2021 2022 2023 (FY)

Yiel

=
@ 33 38 35 43 (Forecasd

* Dividend yield: Annual dividends / Closing price per share at fiscal year-end
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12-Year Summary

Key Financial Data

Fiscal year
Income
Net sales (Billions of yen) 7343 703.8 784.0 830.1 820.0 751.4 789.4 805.5 768.6 701.2 855.4  1,054.2
Operating income (Billions of yen) 35.0 385 44.1 4.1 51.1 54.2 56.5 48.4 1.3 39.7 429 39.7
Operating margin (%) 4.8 5.5 5.6 4.9 6.2 7.2 7.2 6.0 5.4 5.7 5.0 38
Eizrfsng‘s‘ffgmggm:;?d 237 23.0 19.8 253 2.8 26.2 27.4 28.4 27.9 26.2 28.0 29.9
gﬂx{)’r‘]‘gg’f ;ﬁ)D costs 9.1 8.8 8.8 109 122 12 124 129 125 120 135 15.1
Ordinary income (Billions of yen) 30.8 35.1 40.9 399 49.0 55.8 57.0 48.7 41.3 36.5 43.8 39.9
g‘fet‘hi;‘%‘;Teema}g‘i’l’"‘gsg'gf‘?;")v“e'S 18.2 19.1 288 25.2 37.4 348 386 320 235 132 44 176
EBITDA (Bilions of yen) 61.5 65.2 69.1 770 94.0 826 86.1 81.4 67.4 556 69.0 85.5
EBITDA margin (%) 8.4 93 98 93 15 110 109 101 88 7.9 8.1 8.1

Financial Position

Total assets (Billions of yen) 675.1 693.0 761.7 803.7 778.9 764.8 831.8 801.3 803.1 818.0 1,075  1,261.6
Net assets (Billions of yen) 124.5 160.7 218.9 276.7 289.9 307.0 344.0 327.3 3435 351.4 381.0 ana
Equity ratio (%) 15.1 19.8 25.6 311 337 36.4 37.9 373 389 389 323 30.7

Net interest-bearing debt
(Bilons of yen) 298.8 293.0 283.6 257.4 244.1 224.0 247.8 2447 235.8 221.9 346.0 4459

Net DIE ratio (Times) 293 214 145 1.03 0.93 0.80 079 0.82 075 0.70 1.00 115
Cash Flows
Net cash provided by operating 312 M4 39 46.4 29.1 625 54.2 51.0 506 545 448 7.9

activities (Billions of yen)

Net cash used in investing activities
(Billions of yen) (17.6) (23.7) 9.8) (27.4) (10.0) (32.2) (58.9) (38.4) (24.9) (33.0 (147.6) (73.2)

Free cash flow (Billions of yen) 13.7 17.7 24.0 19.0 19.1 30.3 4.7) 12.6 25.8 214 (102.8) (65.2)
Net cash provided by (used in)

financing activites (Billons of yen) 7.1) (26.6) (32.8) (26.1) (24.8) (26.9) 1.4 (11.8) (26.8) 6.3 99.5 83.9
Cash and cash equivalents 06 25 150 164 151 67 177 186 167 414 W6 626

(Billions of yen)

Per Share Information”

Earnings per share (Yen) 19790 20798 29226  267.81  389.40 36672 40756 33840 24829 13981 4612  186.05
f{:fneegf’”‘“gs ratio (PER) 8.4 95 109 109 85 97 105 100 122 186 628 125
Dividends per share (Yen) 40 60 60 60 80 100 120 125 100 100 100 100
Payout ratio (%) 202 88 205 24 205 73 204 369 403 715 2168 537

Other Indicators

ROIC (%) 58 6.3 6.1 57 6.9 7.3 7.2 6.0 52 5.0 48 36
Return on equity (ROE) (%) 17.3 16.0 16.1 13 146 12.9 13.0 10.4 7.7 42 13 48
Capital expenditure

g 27.0 2%.6 27.1 336 321 313 336 321 350 340 386 495
Depreciation and amortization 297 27.4 259 338 329 324 315 328 331 326 37.4 47

(Billions of yen)

Overseas sales ratio (%) 58.2 56.7 66.6 63.4 65.1 62.4 63.4 63.6 63.5 64.8 67.3 70.8

Average exchange rate (¥/US$) 79.77 79.93 97.06 106.32 120.85 109.96 11233 110.46 109.11 106.37 109.75 130.59

Average exchange rate (¥/EUR) 110.88 103.11 129.25 141.41 134.14 122.06 127.03 130.46 12213 121.43 129.73 137.71

Number of employees 20,455 20,273 20,034 20,411 20,264 20,481 20,628 20,620 20,513 20,242 22,474 22,743

*1 Technology-related expenses are for DIC and DIC Graphics Corporation.

*2 Per share information has been adjusted to reflect the impact of the consolidation of shares.

*3 Effective from fiscal year 2013, DIC and its domestic consolidated subsidiaries changed their fiscal year-end from March 31 to December 31. As a consequence, reported results reflect the fact that for these companies
fiscal year 2013 was a transitional, irregular nine-month period. For the purpose of comparison, fiscal year 2013 figures here have been adjusted to represent the 12 months from January 1-December 31, 2013.
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Overview of Sustainability

In line with its basic sustainability policy, the DIC Group promotes a variety of sustainability initiatives worldwide and works to maintain an accurate
grasp of social imperatives pertaining to environmental, social and governance (ESG)-related issues.

Sustainability Program

Amid rising environmental concerns, including climate change, and
increasingly urgent social imperatives, companies today face an ever-
more diverse array of challenges, including rising awareness of the
need to achieve sustainability in a manner that takes into account the
environment, ecosystems and socioeconomic issues. In fiscal year
2018, DIC established the ESG Unit, a specialized department to
further expand Group ESG initiatives worldwide.

The framework for sustainability-related disclosure in Japan

is evolving. Effective from 2023, publicly listed companies must
disclose nonfinancial as well as financial information in the annual
securities report that they are legally required to file with the Japanese
government. This is prompting significant related changes, including to
pertinent laws and regulations, as well as to business practices. In line
with its basic sustainability policy, the DIC Group continues to promote
a variety of sustainability initiatives worldwide and works to maintain an
accurate grasp of social imperatives pertaining to ESG-related issues.

Basic Sustainability Policy (Partially revised in March 2019)

The DIC Group is dedicated to conducting its business while retaining a strong commitment to five key concepts: preserving safety
and health, managing risks, ensuring fair business practices and respect for diversity and human rights, maintaining harmony with
the environment and advancing its protection, and creating value for society through innovation and contributing to ongoing economic
growth. DIC Group employees will continue working to deliver the value that its stakeholders—including its customers, suppliers, local
communities, shareholders and investors, and employees—expect, showing ingenuity and a sense of responsibility. The Group itself
will strive to remain an organization that contributes to sustainability for society, as well as to the conservation and improvement of the
global environment, by capitalizing on its businesses to achieve unfaltering growth, thereby enhancing its own sustainability.

Notes: 1. With the aim of ensuring that it remains a globally trusted corporate citizen with a proud reputation, in December 2010 the DIC Group became a signatory to the UNGC.
The Group also takes the guidelines provided by I1SO 26000, the International Organization for Standardization’s standard for social responsibility, into account in conducting its operations.

2. The global community today recognizes the promotion of ESG management, which seeks to balance sustainable economic growth and the resolution of social
imperatives, as critical. This is evidenced by the fact that countries worldwide have ratified the Paris Agreement and the SDGs, both of which were adopted in 2015.

M Sustainability Framework and Themes

O Themes

The DIC Group’s sustainability framework comprises 13 key themes,
which are categorized as basic themes, themes that demonstrate
unique capabilities and themes that combine elements of the previous

two classifications. The Group implements a broad range of global
initiatives that take into account its responsibility to ensure proper
product stewardship, as well as its position as a leading manufacturer
of fine chemicals.

Sustainable technology and product development
New value creation

Themes that demonstrate =

unique capabilities (A)

Core and category-specific themes
(Themes that combine)

elements of (A) and (B)

Basic
themes (B)

O Deployment

Inline with its basic sustainability policy, the DIC Group has formulated
a medium-term (fiscal years 2022-2025) policy and creates an annual
activity plan for each of its key sustainability themes. The Group makes
use of the plan-do-check-act (PDCA) cycle in promoting initiatives and
reports on its achievements annually in the DIC Report.

Digital transformation (DX)
Harmony with the community and social contributions
Communication with stakeholders

Environment, safety and health (ESH)
Climate change

| Quality
Human resources management
Sustainable procurement

Compliance
| Business continuity management (BCM) and crisis management
Information security

Individual business groups, product divisions, sites, and DIC Group
companies in Japan and in other countries and territories are charged
with pursuing effective sustainability programs by formulating their own
activity plans, based on the Group’s plan, as well as with ensuring that
the Group’s policies permeate their organizations and labor forces, and
promoting sustainability initiatives that align with business targets.
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M System for Promoting Sustainability Initiatives

The DIC Group’s system for promoting sustainability issues centers on
the Sustainability Committee, which answers directly to the president
and CEO and which met four times in fiscal year 2022. The committee
functions as an advisory body, and is responsible for formulating
responses to key social imperatives. The Sustainability Committee is also
tasked with reinforcing sustainability initiatives and deliberating on critical
related matters. Since January 2020, the committee has been chaired by
the president. In fiscal year 2022, DIC began promoting initiatives in line
with the sustainability strategies of DIC Vision 2030, which are to expand
sustainable products, reduce CO: emissions and respond to a circular
economy.

[ Sustainability Committee ] -------------------------

o Deliberates medium-term policies and key sustainability-related matters
o Formulates Groupwide targets and activity plans

Risk Management — f---ss-sssmsmemsmsypommesmsoceaceeeeees Sustainability
Working Group Working Group

Departments/
divisions in charge

o Formulates practical activity plans
o Promotes sustainability themes
o Promotes risk management themes

o Evaluates risk management initiatives

o Evaluates sustainability initiatives

stainability

Su
Department

Members of the Sustainability Committee
00 000000000000 OCOEOCEOGOOONOONOEONONONOOO OO
President and CEO, Executive Vice President, Head of the Finance and
Accounting Unit, Head of the Corporate Strategy Unit, Head of the General
Affairs and Legal Unit, Head of the ESG Unit, Head of the SCM Unit, Head of
the IT Strategy Unit, Presidents of the business groups, General managers of
the product divisions, General Manager of the Production Management Unit,
General Manager of the Technical Management Unit, General Manager of the
R&D Management Unit, General Manager of the New Business Development
Headquarters, General Manager of the Corporate Planning Department, CEOs
of regional headquarters, presidents of key Group companies, and Members of
the Audit & Supervisory Board

As of May 2023

[ Board of Directors ]

-------------------------------------------- [ Presidentl and CEO ]

Product divisions,
New Business Development Headquarters,
Production Management Unit,
Technical Management Unit,
R&D Management Unit,
headquarters’ administrative units, sites,
domestic and overseas Group companies

-

Sustainability themes

o Promotes sustainability themes and supports sustainability initiatives

o Responds to customer requests (conducts surveys and training sessions)

o Disseminates sustainability-related information (prepares the DIC Report, etc.)

o Advances awareness of sustainability (in-house training, the DIC Group portal site)

o Serves as secretariat to the Sustainability Committee and the Sustainability Working Group
o Deals with external assessment organizations

o Holds Sustainability Platform meetings

B Ensuring DIC Remains a Globally Trusted Corporate Citizen with a Proud Reputation

O Leveraging its Position as a Global Manufacturer of Fine
Chemicals to Support the UNGC
Seeking to fulfill its responsibilities as a member of the international
community in a more proactive manner, in December 2010 the DIC
Group became a signatory to the United Nations Global Compact
(UNGC) and pledged its support for the Ten Principles of the UNGC.
Inaugurated in 2000, the UNGC is a voluntary initiative for companies
that seek to achieve sustainable development. Companies and
organizations worldwide have pledged their support for the UNGC in
the belief that global sustainable development is possible if companies

WE SUPPORT

Ten Principles of the UNGC (Official Version)

align their business practices with, and fulfill their social responsibilities (- - Businesses should support and respectthe protection of A
. s . . PrlnC|pIe 1 internationally proclaimed human rights; and
in, 10 globally accepted principles in the areas of human rights, labor, Human rights ’
the environment and the preVention of Corruption. Principle 2 make sure that they are not complicitin human rights abuses.
O Applying the Ten Principles of the UNGC Principled | roammornergnioolectesagmng
The DIC Group Code of Business Conduct conforms with the Ten Principle4 | the lminaon fall orms offoced and compuloryabour,
Principles of the UNGC. The Group is capitalizing on its participationin | Labour — —
. . . . Principle 5 the effective abolition of chid labour; and
this program to advance its operations around the world, while at the e —
i L. . . . - the elimination of discrimination in respect of
same time giving ever-greater consideration to the environment and Principle | empioyment and occupation.
: : H : H HH H P Businesses should support a precautionary approach to
human rights, with the aim of ensuring sustainability for global society. Principle 7 | ¢1ionmental challenges.
O Com lying with ISO 26000 : i undertake initiatives to promote greater environmental
- chpé’ Y e | ot stentwith 10 Environment Principle 8 | ccoonaisity: and
€ rOUp Opera €S In a manner that IS consisient wi Principle9 encourage the development and diffusion of
26000, released in November 2010, which provides businesses and environmentally-friendly technologies.
. . . . . . . . q q L Busi hould k against tion in all its f 3
organizations guidelines for operating in a socially responsible manner. | _Anti-corruption | Principle 10 incucng sxortonand bbery. )
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A Message from the Head of the ESG Unit

Kuniko Torayama

Executive Officer

The DIC Group has now embarked on the second year of its
DIC Vision 2030 long-term management plan. Sustainability has
been positioned more prominently under this plan, as evidenced
by its basic policy, which places a priority on two central
goals—"Build a business portfolio that contributes to sustainable
prosperity for society” and “Help achieve sustainability for the
global environment and for society"—through the Group's
business activities. The Group’s sustainability program
encompasses initiatives in line with themes in three categories,
which are outlined below.

M Three Categories: Sustainable Products, Climate
Change and Circular Economy

In the first category, Products, we are working to increase sales
of sustainable products, that is, products that contribute to the
resolution of social imperatives, to 60% of net sales by fiscal
year 2030. Themes include determining what qualifies a product
as sustainable and what we can provide to customers through
our business activities. | look forward to working with Group
employees to achieve this target, bearing in mind of course that
sustainable products must evolve with the rapidly changing times.

The second category centers on our initiatives to address
climate change. Of particular note, we are actively shifting to
green power to meet our target of reducing Scope 1 and 2 CO2
emissions by 50% from the fiscal year 2013 level by fiscal year
2030. We are also accelerating efforts with a view to revising
manufacturing processes, promoting electrification and, over
the long term, generating our own clean energy. We of course
understand that day-to-day energy-saving initiatives at sites not
exclusively involved in production, including processing facilities
and offices, are also indispensable and will continue working
and sharing know-how with Group companies around the world.

The third category involves initiatives aimed at responding

We are working to leverage the capabilities of all employees to further
enhance sustainability for the DIC Group.

Head of ESG Unit, In Charge of Diversity

to and helping to realize a circular economy. Cognizance of
this as an issue is increasing in many regions. For example,
the European Commission has adopted a new Roadmap to a
Resource Efficient Europe. We will closely monitor the situation
to determine whether our regional targets require updating,
or rather simply that the speed with which such targets are
achieved will vary. At the same time, we will focus on the early
practical implementation of DIC's new closed-loop recycling
system for polystyrene.

B Improving Job Satisfaction and Productivity by
Shining a Spotlight on Employee Competencies

Through measures to encourage diversity spearheaded by the
Work Style Revolution (WSR) 2020 Committee, which began
with the objective of improving job satisfaction and productivity,
in Japan we are working to advance career opportunities for
women and to improve our ability to retain and effectively
utilize employees who are not Japanese nationals. In fiscal
year 2022, we launched a project designed to shine a spotlight
on employee competencies. We then developed training and
e-learning programs to help employees better reflect project
findings in their own work. We also introduced one-on-one
meetings between employees and their supervisors aimed at
realizing more effective work styles. | am confident that these
efforts will go a long way to boosting employee job satisfaction
and inspiring a sense of well-being.

Slow and steady wins the race. Recognizing that day-to-day
initiatives may not yield immediate results, | will nevertheless
press ahead with such initiatives, working together with
colleagues from across the DIC Group as a cohesive unit, in
the firm belief that the accumulation of such initiatives will help
change not only DIC but society itself.
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The DIC Sustainability Index

B Promoting Steady Business Portfolio Transformation

The DIC Sustainability Index is a tool designed to make the
Group's product mix more resilient. From the perspective of
building a sustainable society, DIC will clarify the sustainability
of its inks, pigments and other products by quantifying social
contribution (horizontal axis) and environmental impact (vertical
axis). Mapping all DIC Group products on the index will make it
possible to formulate appropriate measures for the transformation
of its business portfolio and at a certain stage elucidate the results
thereof. The index will further underpin the Group’s efforts to help
realize a sustainable society by ensuring it meets the DIC Vision
2030 target of increasing sustainable products as a percentage of
net sales to 60%, thereby ensuring its resilience to various changes
in the external environment.

DIC Sustainability Index

All DIC Group products will be mapped on the index
Low 4

Environmental impact

Sustainable
products

Commoditized products

Social contribution High

Value provided

The society to which DIC seeks to contribute by DIC products

© Contain renewable materials

B Comprehensive Efforts to Address the Critical
Issue of Climate Change

While a broad range of products have enhanced the convenience and
affluence of modern lives, it is also true that the production thereof
negatively impacts the global environment. A particularly pressing concem
is climate change. It has become increasingly obvious that the earth will
not be sustainable unless decisive steps are taken to achieve ambitious
targets. In the DIC Group's case, these are a 50% reduction of Scope 1
and 2 CO. emissions from the fiscal year 2013 level by fiscal year 2030
and the achievement of carbon neutrality—net zero CO: emissions—hy
fiscal year 2050.

The DIC Sustainability Index expresses greenhouse gases generated in
the manufacturing process as emissions per unit of production, measured
as emissions of CO. per tonne in kilograms. By taking into account various
issues, including regional differences, and relocating and consolidating its
production facilities, the DIC Group set ambitious reduction targets and will
promote comprehensive efforts to ensure achievement thereof.

B Focus on Products that Demonstrate Unique
Competitive Strengths

How much does a product contribute to society? The horizontal axis
of the DIC Sustainability Index makes it possible to judge a product's
contribution to society by determining whether it is a distinctively DIC
offering or demonstrates the Group’s competitive strengths. The DIC Group
believes that all of the products it provides around the world contribute to
society in some way. In some instances, however, the availability of other
similar products inevitably limits the value—including the degree of social
contribution and the stability and sustainability of supplies—delivered by a
Group's offering. As a manufacturer of fine chemicals, the Group believes
that it can contribute to a more sustainable society by focusing on products
that demonstrate its unique competitive strengths and by further enhancing
such strengths, and has thus set related targets under DIC Vision 2030.
Going forward, the Group will continue working to provide distinctively DIC
products that are both sustainable and contribute to the realization of a
sustainable society.

Sustainable product examples

+ Materials for next-generation secondary

® Contribute to high-capacity,
high-speed communications

® Propel the evolution of information and communications
® Support the loT

@ Drive the evolution of CASE vehicles and MaaS
® Promote the development of Al and loT technologies

: .| Sustainabl .
® Lower energy use, improve g /3 eltu‘;rg;/na e batteries and fuel cells o . ‘
) Green insulation and reduce weight + Functional inorganic fillers v YN
= © Aldd;gss 2 SR @ IS @@ Sustainable + Materials with outstanding barrier properties e
i i astics kagi . Bi i -y
® Achieve carbon neutrality ° ?:an be recycled = packaging Biomass packaging . % A
® Realize a circular economy ®Redlcelvaste Color science * Biomass pigments -
® Prolong product life + Functional pigments for heat-blocking coatings |+ =9
By
I OQ P - Materials for 5G/6G-enabled devices
Smart livin
@ Dlg ital i 9 + Resins for next-generation semiconductors —_\ \;

Color science  -Functional pigments for LIDAR signal coatings

@ QoL

@ Deliver safety, peace of mind and convenience
@ Prolong healthy life expectancy
® Embrace diverse values

® Help reduce food loss

enhance safety

@ Contribute to health and comfort

® Reduce emissions of VOCs and

+ High-performance nutritional products .,
+ Natural skin-care materials ‘ S

fk‘g; Healthcare
&

) ) %
Color science - Natural colorants for cosmetics P
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New Value Creation

Cultivating Next-Generation Businesses

Goals and Achievements of Major Initiatives

DECENT WORK AND
ECONOMIC GROWTH

o

Goals 8,9 and 11

Evaluations are based on self-evaluations of current progress. Key: s % % = Excellent; % % = Satisfactory; % = Still needs work

Objective of initiatives Goals for fiscal year 2022 Achievements in fiscal year 2022 Evaluation Goals for fiscal year 2023
Efforts centered on priority business . .
. ) - . Designate business areas where
Designate business areas where areas. In 3D printing materials and . '
) ) o . ESH-related issues and social
ESG-related issues and social heat-dissipating fillers, the emphasis ) . )
. . , S . changes intersect with DIC's
changes intersect with DIC's was on establishing mass production . i~
: e . core competencies as priorities
core competencies as priorities and launching new products. *k ok ) )
) : and establish next-generation
and establish next-generation In healthcare, the focus was on ; o
) ) L . businesses that both maximize
businesses that contribute to the establishing a mass production cororate profits and amulify social
resolution of social imperatives. technology for SACRAN™ and valupe P Py
) . launching a new cosmetics business.
Create businesses with
the potential to become o )
new pillars A strategic investment in U.S.
Promote open innovation (through | biotechnology startup BYAS and . .
N . S . Promote open innovation and
CVC, collaboration with academic | participation in a collaborative i .
S I ) strategic investments in areas
institutions and M&As) and JAIST project involving : : :
. ! . ) that will contribute to a society
strategic investments with the collaboration among industry, L . o
. ] . . *hk that is increasingly green, digital
aim of enhancing the DIC Group’s | government and academia . A :
» - and QOL-oriented with the aim
technology platform and driving strengthened capabilities o )
: . ; ST of driving the creation of new
the creation of new businesses insufficient in existing assets, .
! products and services.
and products. thereby helping advance the
creation of new businesses.

B Creating New Value

The DIC Group's redefined vision statement, expresses its goals of
improving the human condition to realize sustainable prosperity. Seeing
its mission as being to achieve sustainable growth for itself and society,
the Group is pursuing various initiatives aimed at helping realize carbon
neutrality, in line with its basic policy of providing greater social benefits
that enhance shareholder value and build long-term corporate value.

Seeking to fulfill its mission, the DIC Group set a target in its DIC
Vision 2030 long-term management plan of increasing sustainable
products to 60% of its net sales by expanding businesses in
growth markets and creating new businesses to promote portfolio
transformation. Through the initiatives set forth in the plan, the Group
pledges to contribute to the realization of a society that is more green,
digital and QOL-oriented.

B Portfolio Transformation

The COVID-19 pandemic has created a new normal that is expected
to significantly accelerate the transition to a digital society and
fundamentally altered consumer behavior. Recent years have also
heightened corporate awareness of the importance of achieving carbon
neutrality by 2050. Amid these paradigm shifts, the DIC Group has
identified five priority business areas at the intersection of ESH-related
issues and social changes and its core competencies: Sustainable
energy, healthcare, smart living, color science and sustainable
packaging.

The New Business Development Headquarters is charged with
commercializing products in next-generation and growth businesses,
while the R&D Management Unit is in charge of establishing inorganic
materials design and biomaterial design technologies as new basic

technologies essential to the creation of new businesses. A seamless
framework for cooperation between the two will further drive portfolio
transformation by facilitating the swift establishment of new businesses.

Next-generation and growth businesses are highly competitive and
evolve rapidly. In addition to strengthening internal cooperation to
promote the commercialization of new products in such areas, the
Group will make active use of external resources by promoting open
innovation by, among others, leveraging corporate venture capital
(CVC) and connections in other industries, investing in startups, and
collaborating with academic institutions and other companies.
© JDA Aimed at Realizing New Method for Synthesizing Natural

Red Pigments
Recent years have seen a rapid increase in demand—notably for
use as food colorings and in cosmetics—for natural alternatives to
conventional synthetic petroleum-derived pigments. Nonetheless, there
have been significant challenges to commercialization of pigments
derived from natural materials, including plants, due to unacceptably
low yields (the amount that can be extracted is often small), excessive
post-extraction waste generation and environmental concerns such as
extensive land and water requirements.

DIC is currently collaborating with U.S. synthetic biology company
Debut Biotechnology, Inc., with which it has a joint development
agreement (JDA), to realize a new method for synthesizing naturally
derived pigments. Debut possesses outstanding enzyme discovery
and design technologies, as well as an advanced biomanufacturing
platform (precision fermentation and cell-free manufacturing) using
these enzymes. By working together, DIC and Debut are seeking to
achieve the swift commercialization of high-purity and odorless plant-
derived pigments that also overcome environmental, quality and supply
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issues. In the first phase of the JDA, the partners achieved titers one-
thousand times higher than those typically achieved using traditional
methods. In the second phase, which commenced in July 2022, the two
companies will focus on developing and scaling up a sustainable and
highly efficient pigment production process.

The DIC Group adds color to people’s lives through the provision of
superior color materials. In line with its vision statement, “We improve the
human condition by safely delivering color and comfort for sustainable
prosperity—Color & Comfort,” DIC will continue striving through this JDA
with Debut to offer safer and more environment-friendly products.

@ The New DIC Human Sensitivity Lab: A Base for Developing

Products and Services Based on Human Sensibilities
With economic progress, people are increasingly making the conscious
choice to prioritize spiritual wealth over material affluence. Together with
Tokyo-based Leave A Nest Co., Ltd., DIC established the DIC Human
Sensitivity Lab, which will work to theoretically quantify—and to create
new products, services and businesses that echo—human sensibilities.

By scientifically illuminating and theoretically quantifying the five
senses—the biological system used for sensation, that is, the gathering
of information about the world through the detection of stimuli—as
well as human sensibilities, which are emotional reactions that are
informed by habits, experiences and environmental factors, the DIC
Human Sensitivity Lab seeks to build the Kansei* Technology Platform,
a product and service development platform. One specific development
theme involves collaborating with Japanese firm Kansei Al Co., Ltd., a
startup that began as part of The University of Electro-Communications,
to develop a new materials development system that uses measuring
technologies to quantify and objectively present the “kansei value” of
the tactility and texture of materials.

In 1968, DIC launched Japan’s first color sample book for the printing

TOPIC

In fiscal year 2022, DIC launched new skincare brand fillwith. Designed to please
users' sensibilities, fillwith is the embodiment of “comfort.” In addition to moisturizing,
these products resonate with the senses of sight, touch and smell, appealing to
refined sensibilities and enveloping the user in luxury. They are designed to be an
extension of the individual user, inspiring an emotional response and evoking the
progress of life and the changing of the seasons.

Drawing on the bounty of nature, fillwith cosmetics are crafted with carefully
selected natural ingredients, including fragrances, derived from plants and algae.
Particularly notable is a naturally derived macromolecular polysaccharide, extracted
from Suizenji nori blue-green algae, that boasts approximately 10 times the moisture-
retention capacity of hyaluronic acid.* Sales of fillwith cosmetics, which are available
exclusively via an official online store, commenced in February 2023.

Looking ahead, DIC will continue to offer fillwith cosmetics made with macromolecular

New Value Creation

industry, the DIC Color Guide®, setting standards for colors that are
both subjective and closely linked to human perceptions, and, by
giving numerical representation to colors, creating a common language
understood by everyone involved in the printing process. Going forward, the
DIC Group will continue to advance the creation of new products, services
and businesses that echo human sensibilities, as well as embody its “Color
& Comfort” brand slogan, contributing to the realization of a sustainable
society in which people and the earth exist in harmony.

* A Japanese expression meaning “human sensibilities”

© Development of the World's First Indoor Mass Cultivation

Technology for Suizenji Nori
Blue-green algae, which absorbs CO2 and produces multiple useful
substances through photosynthesis, is attracting increasing attention not
only from the perspective of sustainability but also as a material for use in
various industries, including healthcare, medicine and food. Suizenji nori
(scientific name: Aphanothece sacrum) is a fresh-water blue-green algae
indigenous to Japan that has been highly valued as an ingredient in high-
end Japanese cuisine since the Edo Period (1603-1867). Macromolecular
polysaccharide SACRAN™ * extracted from Suizenji nori, is used widely in
cosmetics thanks to its outstanding moisture-retention capacity, skin barrier
functions and anti-inflammatory properties. Owing to environmental change,
Suizenji nori habitats have declined to the point where today the only place
it grows naturally is in and around the Kogane River in the city of Asakura,
Fukuoka Prefecture.

In March 2021, DIC entered into a capital and business alliance with
Japanese biotech start-up Green Science Materials Co., Ltd. (GSM). In
fiscal year 2022, this alliance, which brings together DIC's algae culture
technology, fostered over 40 years of producing edible blue-green algae
Spirulina, with the results of basic research in the cultivation of Suizenji
nori conducted by GSM, led to the development of the world’s first indoor
mass cultivation for the rare freshwater algae. The companies are currently
working toward commencing mass indoor Suizenji nori cultivation, as well
as to global sales of SACRAN™ extracted from Suizenji nori as a uniquely
Japanese cosmetic ingredient. DIC and GSM will also continue striving
to capitalize on the functionality of Suizenji nori to expand applications in
areas other than cosmetics, including medicine, nutritional supplements,
personal care and apparel.

By strengthening its biobased materials business in the area of healthcare
and leveraging functional materials extracted from algae, the Company will
work to enhance its contributions to QOL, as set forth in its DIC Vision 2030

long-term management plan.
*SACRAN is a trademark of GSM.

\ DIC Launches Skincare Brand fillwith, Which Pleases Users’ Sensibilities and Benefits Their Skin

polysaccharide extracted from Suizenji nori that respond to changing skincare
needs, helping to support users’ physical and spiritual well-being.

Official Brand Website https://fillwith-style.com/shop

* As measured by the Japan Advanced Institute of Science and Technology using a modified tea bag method.

®

fillwith
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INDUSTRY, INNOVATION

Sustainable Technology and Product Development

Proposing Solutions that Leverage Core Technologies

Goals 8,9 and 11

Goals and Achievements of Major Initiatives

Evaluations are based on self-evaluations of current progress. Key: s % % = Excellent; % % = Satisfactory; % = Still needs work

Objectives of initiatives Goals for fiscal year 2022 Achievements in fiscal year 2022 | Evaluation Goals for fiscal year 2023

+ Various facilities collaborated to
promote R&D

+ Steps were taken to advance the use
of Al and MI to reduce the number
of research themes and development

technologies, open innovation and time, and to promote collaboration with

Al to hasten the development of specialized third-party Al and biotech

technologies that create added value. firms.

+ Accelerate collaboration among global
technology bases in the development
of strategic products and new
technologies.

+ Make use of compounding

+ Accelerate collaboration among global
technology bases in the development of
strategic products and new technologies.

*k + Make use of compounding technologies,

open innovation and Al to hasten the

development of technologies that create
added value.

Enhance ability to develop
products and technologies
that facilitate contribution to
a sustainable society.

Efforts led to the launch of multiple
new biomass products, including
a polyester plasticizer, UV-curable *k
clear varnish and packaging
materials suitable for recycling.

Accelerate efforts to develop
products that contribute to
sustainability.

Accelerate efforts to develop
products that contribute to
sustainability.

Accelerate efforts to develop
products that contribute to
sustainability.

biomaterials design. The Group also actively promotes the use of Al

N Achieving Sustainable Growth and materials informatics (M), as well as the training of Al specialists.

With the aim of realizing its redefined vision statement, “We improve

the human condition by safely delivering color and comfort for
sustainable prosperity—Color & Comfort,” the DIC Group strives to
add depth to its existing basic technologies in the areas of optics and

To build a portfolio of next-generation products and new technologies
and drive sustainable growth, the DIC Group continues working to
integrate Groupwide technological resources, as well as promotes open

color, organic materials design, polymer design and dispersion, and to
foster new technologies in the areas of inorganic materials design and

innovation by, among others, collaborating with industry, government
and academia and making use of corporate venture capital (CVC).

Current Basic Technologies

Biomaterials

. design
Orq[aQI(:I Polymer
materials - )
desi design Inorganic :
esign . materials
materials

design

Computational science
(Al and MI), Analysis

U Applicability

design

Optics and
color

Dispersion

Polymer

design assessment
- o 3 (Coating,
Applicability o =
materials molding)
assessment

design
(Coating, printing, molding)

DIC's rich lineup of basic technologies is
a competitive advantage

living that improve the environmental performance of the products in
which they are used, making the use of DIC products a way customers
can contribute to addressing global environmental issues. In Japan, the
Group devotes approximately 54% of its technological resources to the
development of such products.

B Specific Initiatives and Achievements

The DIC Group is advancing the development and use of clean
technologies. This includes promoting the development of materials for
use in such areas as sustainable packaging, color science and smart
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M Sustainable Packaging

Highlights in the area of printing inks include the development and launch
of a new series of low temperature-drying web offset inks that reduce
associated CO, emissions attributable to use because less gas is required for
drying, a series of UV-curable clear varnishes that eamed the Biomass Mark
from the Japan Organics Recycling Association (JORA), and antibacterial
and antiviral overprint vamishes. In materials for packaging, the DIC Group
expanded its lineup of products, introducing adhesives with barrier properties,
ordinary coatings and heat-resistant coatings that are compatible with
recyclable mono-material packaging. The Group also worked to expand sales
of products that contribute to the reduction of food loss, including easy-peel
films for the lids of prepared food containers used by convenience stores and
pulp molded containers for home-delivery frozen lunch boxes.

In response to market demand and sustainability trends in the regions in
which it operates, the Sun Chemical Group focused on developing new
integrated solutions for making packaging more recyclable, including barrier,
temperature-resistant and protective coatings, adhesives, sealants and
recycle-friendly inks. These technologies are enablers for recyclability, for
reducing weight and for transitioning from plastic to paper packaging.

B Color Science

As well as the development of new products in the area of pigments for
color filters used in displays, the DIC Group’s achievements in the area of
color materials included the commercialization of pigments for water-based
flexo inks with reduced concentrations of harmful primary aromatic amines.
The Group also developed and began shipping samples of a new UV
dispersing ingredient for sunscreen, an active cosmetic ingredient containing
polysaccharide SACRAN™, extracted from Suizenji nori, a fresh-water blue-
green algae.

Overseas, the Sun Chemical Group inaugurated sales of a range of new
products. Among these were two new orange and eight new plant-derived
natural effect pigments for cosmetics, as well as eight new effect pigments for
automobile coatings that expand color choices available for use on vehicles.

B Smart Living

R&D in the area of synthetic resins centered on low-dielectric materials for
electronic circuit boards for 5G/6G-enabled communications devices and
hiomass resins such as an all-sustainable alkyd resin composed of biobased
and recycled monomers and hioderived solvents. In metal carboxylates,
the DIC Group embarked on the provision of a new cobalt-free drier for
coatings in the particularly environment-conscious European market. In
addition, DIC's 100% biomass-based polyester plasticizer was accredited
as a Certified Biobased Product under the USDA's BioPreferred Program,
which is expected to help boost its adoption by a broad range of industries,
including in the United States, Europe and the PRC, while in industrial
adhesive tapes the Group expanded its lineup of products for attaching
smartphone components and fixing panels in the production of computers
that deliver excellent removability and reworkability.

M A Global R&D Configuration that Underpins Product
Development

The Group’s R&D organization in Japan comprises the Technical
Management Unit, which is responsible for product development and

Sustainable Technology and Product Development

modification connected directly to businesses; DIC Graphics Corporation’s
Technical Division; the R&D Management Unit, which is responsible
for adding depth to existing basic technologies and fostering new basic
technologies; and the New Business Development Headquarters, which
is charged with creating strategic new businesses and commercializing
business units' next-generation products. Overseas, the Group’s R&D is
conducted by the Sun Chemical Group’s research centers in the United
States, the United Kingdom and Germany; Qingdao DIC Finechemicals Co.,
Ltd., in the PRC; printing inks technical centers, polymer technical centers,
solid compound technical centers and pigment technical centers in the PRC
and the Asia-Pacific region; the Fine Chemical Technical Center-Korea; and
an algae research center in the United States. These facilities are working
as one with the new Tape Technical Center-China, established in 2023, to
promote the global development of products and technologies.

B Accelerating the Expansion of Sustainable Products

DIC has introduced the proprietary DIC Sustainability Index. (For more
information, please see page 36.) This index is used to simultaneously
assess all DIC Group products from the perspectives of environmental
impact and social contribution. The Group defines products that will help
it address key social imperatives as sustainable. The index is also used in
R&D to determine the focus of research and product development themes,
including the modification of products to reduce environmental impact.

M Product Stewardship

The DIC Group views product stewardship as a key aspect of its operations.
The Group has established a global product stewardship team for printing
inks, adhesives and other products used in food packaging, which it supplies
to customers around the world. The team shares information on regulations
and relevant topics from various markets, as well as advances awareness
thereof and provides training. Knowledge thus gained is incorporated into
product design and is used to produce compliance certificates across the
supply chain, which are sought by customers worldwide.

The DIC Group also strives to maintain a solid grasp of laws and regulations
in different countries and territories, and of trends in environmental
initiatives, to ensure its ability to design products that comply with diverse
controls on the use of chemical substances. In addition, the Group conducts
environmental assessments on a continuous basis.

B Innovation through Compounding

Building on its fundamental pigment and resin dispersion and formulating
technologies, realized through the production of printing inks, the DIC
Group has succeeded in combining materials with different properties and
performance characteristics to develop groundbreaking products and create
new value. In the area of compounds for 3D printing, the Group’s antiviral
and antibacterial thermoplastic polyurethane resin (TPU) filament for additive
manufacturing became the first such material to earn certification from the
Society of International sustaining growth for Antimicrobial Articles (SIAA).
In PPS compounds, the Group promoted the development of products with
outstanding insulating properties and thermal conductivity for use in motor
components for electric vehicles (EVs) and e-bikes. The Group will continue
to harness its distinctive compounding capabilities to transform its diverse
technologies into competitive advantages with the aim of driving innovation.
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B Responding to a Circular Economy

In line with the “5Rs” (Reuse, Reduce, Renew, Recycle and Redisign),
which seeks to advance the circular use of resources, the DIC Group
is working to expand its lineup of biomass products, crucial to the
achievement of carbon neutrality, shift to recyclable materials, and
develop biodegradable and compostable materials. In addition, the Group
is promoting the development of production processes using algae and
bacteria, and of biopolymers, as well as the realization of a closed-loop
chemical recycling process for polystyrene and an innovative deinking
agent. The Group is also taking active steps to help reduce waste
plastic and marine plastics, recognizing these as challenges that, as a
manufacturer of fine chemicals, it has a responsibility to address.

M Intellectual Property

Basic Approach

The DIC Group recognizes intellectual property as an important
management resource and advances related initiatives, including the
development of new technologies and branding, that are in conformance
with its business and technology strategies, with the goal of building
valuable intangible assets.

Actively Promoting Intellectual Property Strategies in Priority
Business Areas in Line with DIC Vision 2030

The analysis of patent information, a treasure trove of big data that
plays a key role in the formulation of business strategies, using DX is
emerging as a mainstay of intellectual property strategies. With the aim
of establishing new basic technologies and creating new sustainability-
related and other businesses, the DIC Group is promoting more extensive
use of patent landscapes, which combine analyses of patent data with
business information, yielding insights that assist its efforts to promote
new businesses, in tandem with marketing activities conducted by
business groups and technical teams.

With the focus of its core business areas shifting toward sustainability-
related areas, the DIC Group will also broaden its use of patent
landscapes to add depth to these businesses by identifying areas in which
it can demonstrate core competencies, evaluating potential M&A targets
in terms of ability to bolster business scale and analyzing the strategies
of competitors. One such areas is pigments, where patent landscapes
have enabled the Group to not only reinforce existing businesses but
also diversify into new areas such as cosmetics. Patent landscapes also
increased the effectiveness of M&A activities by clarifying to what degree
the acquisition of the Colors & Effects pigments business would be
beneficial in expanding the Group’s intellectual property portfolio in this
area, as is shown in the image at the top of the next column.

The DIC Group is also capitalizing on Al and MI to actively implement
its intellectual property strategies, as well as to transform its intellectual
property portfolio by swiftly applying for related patents. To these ends,
the Group is working closely with its Data Science Center.
Protecting Corporate Value by Managing Intellectual
Property Risks

In line with its basic policy on compliance, the DIC Group works to
protect business earnings and minimize intellectual property risks by
conducting exhaustive patent clearance searches in new markets and
for new technologies, promoting contract management, effectively
managing confidential information and advancing initiatives to prevent
counterfeiting, patent infringement and the use of similar trademarks.
Accordingly, the Group is building a configuration for intellectual
property management that conforms closely with business and product
development strategies and fostering greater awareness of intellectual
property and related risks by providing training, including e-learning
programs offered at Group sites both in Japan and overseas.
Improving Corporate Value through Effective Intellectual
Property Governance

The DIC Group strives to bolster its corporate value by enhancing the
visibility of its intangible assets, as well as by accurately evaluating
its competitiveness and ensuring compliance with Japan’s revised
Corporate Governance Code. DIC’s intellectual property initiatives
are also attracting notice from external observers. The Company
is regularly among the top companies in the chemicals industry in
Japan in terms of patent assets owned in a ranking conducted by an
independent firm.*

* Patent Result Co., Ltd.; in the 2022 ranking, DIC was the eighth

VOICE ‘ We developed antibacterial and antiviral overprint varnishes that contribute to a better QOL.

With the aim of helping ensure that the targets of DIC Vision 2030 are met, DIC Graphics' Paste Ink Technical Group is focusing its efforts on
developing sustainable ink products that will help make society greener and more QOL-oriented. We recently developed a series of overprint
varnishes with antibacterial and antiviral properties that can be cured even with energy-efficient LED-based UV curing systems. In addition to
the superb performance of a conventional product in terms of imparting decorative properties and protective coatings, these products earned
certification from SIAA for their ability to suppress the growth of bacteria and inactivate viruses.

Paste Ink Technical Group, DIC Graphics Corporation Tomokazu Yamada
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Digital Transformation (DX)

Driving Business Model and Portfolio Transformation

Goals and Achievements of Major Initiatives

Evaluations are based on self-evaluations of current progress. Key: % % % = Excellent; % % = Satisfactory; % = Still needs work

Oiﬁji(tei(;ttli\\//ig Goals for fiscal year 2022 Achievements in fiscal year 2022 Evaluation Goals for fiscal year 2023
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M Basic Policy

The DIC Group promotes DX with the objective of providing new value and
reinforcing its corporate structure and competitive advantages through the
use of digital technologies and data. The Group is advancing initiatives
in three key areas: Market,* production and technology, and supply chain
management (SCM). The Group is also working to realize a next-generation
digital integrated platform and securing and training human resources to
establish the infrastructure necessary to advance DX.

*“Market" is used here in the sense of sales and marketing functions.

B Framework for Promotion

The IT Strategy Unit's Information Systems Department and the DX
Promotion Department capitalize on data and digital technologies,
eliminating boundaries between IT and DX, to promote process
optimization, work style reforms and the innovation of business models
over the short term, as well as the medium to long term. Looking ahead,
the DIC Group expects to see an increase in the promotion of independent
DX initiatives by individual business units and functional departments.
Accordingly, the Work Style Revolution (WSR) 2020 Committee traces,
provides effective support for and conducts post-implementation monitoring
of such initiatives to ensure optimization from a Groupwide perspective.

Framework for Promoting DX

Board of Directors
President and CEO
-~ WSR 2020 Committee
1 Trace, provide effective support for and conduct
Report

post-implementation monitoring of DX initiatives

L 2

IT Strategy Unit
Information Systems Department
DX Promotion Department

Business unitsffunctional departments

M Market

Through DX, the DIC Group seeks to enhance brand strength by creating
high-level customer experiences, as well as to achieve business model
transformation. With the accelerating digitalization of its operations and
the increasing use of telework, the importance of digital media as a
channel for contact with customers is growing. The Group is working to
encourage continued patronage by extending proposals that incorporate
the customer’s perspective, thereby creating business opportunities, as
well as by improving customers’ experiences with the goal of encouraging
continued patronage. In fiscal year 2023, the Group will further leverage
digital marketing in the creation of new customer experiences. Through
DX, the Group will also seek to stimulate collaboration within the DIC
Group to drive business model transformation.

M Production and Technology

On the production side, DIC is deploying digital technologies widely
at production sites with the aim of realizing smart factories that
reduce workloads and ensure safe, stable operations. The DIC Group
developed a testing machine in fiscal year 2022 that utilizes reaction
simulation, an Al technology, to optimize small-lot, high-mix production
of resins using digital twins. Efforts to verify the machine's effectiveness
are currently underway. The Group is also accelerating the development
of a database infrastructure and reinforcing its cyber security
management, which is essential to the realization of smart factories.

On the technology side, the DIC Group sought to expedite the
transformation of its business portfolio, as outlined in DIC Vision 2030,
by shifting the focus of its efforts to computational science, which uses
Al'and MI.* In fiscal year 2021, the Group established the Data Science
Center, a specialized Al organization, through which it is working to
halve the development stage for new products and double the number
of development themes in play.

* Ml applies statistical analysis and other informatics techniques to search large amounts of data for new materials.
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Digital Twin Technology for Total Production Process Automation (Scope of DIC’s Cocreation with H
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In addition to improving the visibility of the flow of goods and information
through its supply chains, the DIC Group is promoting related reforms
designed to ensure supply chain-wide optimization. To this end, the
Group is leveraging digital technologies to realize real-time platform
linkage between sales and production data, as well as statistical demand
forecasting, which it began rolling out gradually in Japan, the PRC and the
Asia-Pacific region in fiscal year 2022.

B Updating Core Business Systems and Establishing
a Global Digital Integration Platform

The DIC Group plans to update its core business systems in fiscal year
2024. Seeing this as an opportunity, the Group will respond to changes in its
operating environment, business structural reforms and advances in digital
technologies to build a global digital platform that will be capable of evolving
even 10 years down the road. The Group will also establish a next-generation

TOPIC \ Digital Marketing Initiatives Are Advancing

Four years have passed since DIC introduced Salesforce cloud-based services
and marketing automation, during which digital marketing has become firmly
cemented in all pertinent departments. Beginning with point-of-sales digital
marketing, individual departments have stepped up efforts to include conducting
quantitative analyses of outcomes before determining subsequent actions. The
entrenchment of digital marketing has also spurred individual departments to
build a framework for these activities. Owing to the greater prevalence of offine
marketing initiatives compared with fiscal year 2021, the Company promoted
“hybrid” activities, which incorporate digital marketing into participation in
trade shows, in fiscal year 2022. One example was the use of email marketing
in conjunction with its trade show participation with the purpose of gaining
promising leads, which succeeded in increasing the number of business cards
received and creating a new point of contact with customers.

comprehensive digital integration platform that will enable the use of digital
technologies and data, as well as facilitate flexible and rapid system linkage
with internal and external parties.

M Securing and Fostering Human Resources

DIC is also focusing on taking advantage of digital technologies and data
to creating a human resources management foundation for promoting
business reforms, problem solving and decision making that encompasses
both executives and employees. In fiscal year 2020, the DIC Group began
offering training for future data scientists and other individuals whose jobs
require the use of data. In fiscal year 2022, the Group created a framework
and team for driving digitalization in business units and introduced practical
education and training of staff for this purpose. The Group is also fostering
in-house human resources, as well as actively recruiting new graduates
and mid-career hires, to expand on-site data utilization using agile and
other practices.

Digital marketing is not something that can be completed on a computer.
Maintaining a Companywide perspective, DIC will continue striving to
communicate the appeal of its products by capitalizing on the expertise
and experience accumulated by sales and technical teams, thereby further
enhancing customer value.

" Trade show participation
=™ incorporating digital marketing
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Harmony with the Community and Social Contributions

Adding Color & Comfort to Lifestyles

Basic Approach to Social Contribution

600D HEALTH
AND WELL-BEING.

nf

Goals 3 and 4

quauTy
EDUCATION

Based on its Guidelines for Social Contribution Activities, established in fiscal year 2009, the DIC Group works to ensure
harmony with local communities and individuals through activities aimed at building a strong relationship with society.

In line with its vision statement, “We improve the human condition by safely delivering color and comfort for sustainable
prosperity—Color & Comfort,” the DIC Group will promote social contribution in three areas: Business activities, culture and

education, and communities and society.

Business activities

The DIC Group will offer products and services that contribute to the development of a sustainable society and protection of
the global environment from the perspective of “sustainability through business activities.”

Culture and education

The DIC Group will engage in initiatives that will contribute to the development and promotion of culture, the arts, science and
education, including fostering next-generation human resources in areas such as the culture of color and chemistry.

Communities and society

The DIC Group will strive to coexist harmoniously with local communities to develop a relationship of mutual trust. Moreover, the
Group will provide an environment that enables employees to engage in voluntary initiatives in their respective local communities.

M Principal Initiatives

(O CUD: The Future of Color and Comfort

The DIC Group is actively involved in R&D in the area of color universal design (CUD)
as well as in expanding public awareness and understanding of CUD's importance.

+ 2007-2010

Under the supervision of the University of Tokyo, the DIC Group, the
Japan Paint Manufacturers Association, the Industrial Research Institute
of Ishikawa and the Color Universal Design Organization embarked on a
project to create the Color Universal Design-Recommended Color Set.
Thanks to repeated verification tests, the organizations realized a set of
colors that are relatively easy to distinguish regardless of ability to see
colors and can be reproduced using printing inks, coatings and digital
imaging, and embarked on efforts to encourage recognition and use.

+ 2011-2014

The DIC Group and architect Kengo Kuma collaborated to develop new
tactile paving that ensures high visibility for visually impaired individuals
and is in harmony with the landscape. Subsequently, in spring 2018, two
new color options—a warm orangey yellow and a cool yellowish green—
were commercialized under the name Lucida®, which have since been
adopted for use in numerous buildings and stations.

+ 2015-2017

The DIC Group participated in a joint industry-academic research project, as
part of which Chiba University, the Central Research Laboratories and DIC Color
Design, Inc., gave presentations at academic conferences around the world
on joint research in the color appearance of red spot colors used for printed
warmnings and other important information on packaging and on the use of color
in printed materials to enhance readability for seniors.

+ 2018

Taking into account nearly a decade of use, the participants in the original
project to create the Color Universal Design-Recommended Color Set
revised the set's color values to further enhance usability. The organizations
also cooperated to publish a guidebook on effective use of the set and have
since worked to promote understanding and awareness.

In 2018, the Japan Industrial Standards (JIS) announced a groundbreaking
new standard for safety colors that can be distinguished by people with
diverse types of color vision (JIS Z 9103). As a member of the original
drafting committee, the DIC Group was involved in setting recommended
CMYK values for process printing and also cooperated in subsequent
activities aimed at advancing awareness.

+ 2019-2021

DIC began participating as an expert in the field of color in the verification
of safety-related color schemes for applications such as disaster prevention
information. In this capacity, the DIC Group took part in verification testing
for the setting of RGB values for screen displays for a color scheme (five
colors) developed to convey heavy rain waming levels in an easy-to-
understand manner, which was announced in 2020 by Japan's Cahinet
Office. In formulating CMYK values for the same color scheme, announced
in 2021, DIC Graphics cooperated by not only verifying candidate colors but
also printing a color chart for use in the verification process.

+ March-April 2022

In March and April 2022, the DIC Group published a two-part feature on
its efforts to contribute to society through color in the Japanese-language
space of its global website. Since then, the Group has continued working
to provide stakeholders with information on its initiatives to make society

DIC Report 2023

44



more accessible to people with diverse types of color vision, as well as to
introduce key difference makers from both within and outside the Group.

* March 2023

DIC Color Design held a webinar on the value and purpose of CUD and
how it can be used to promote activities in accordance with the Sustainable
Development Goals (SDGs). Taking into account the challenges associated
with color use and design in a diverse society, the DIC Group leveraged
its expertise in CUD, as well as related technologies, to people involved in
the production of goods and information to ensure that color and CUD fuffil
their potential to contribute to the realization of the SDGs.

r———

O Kawamura Memorial DIC Museum of Art

The Kawamura Memorial DIC Museum of Art, located adjacent to the Central
Research Laboratories in Sakura, Chiba Prefecture, was established in 1990 to
publicly exhibit works of art collected by DIC Corporation and its affiliates. The
museum’s extensive collection spans numerous genres, encompassing an oil
portrait by Rembrandt, a rarity in Japan, as well as works by impressionists such
as Monet and Renoir, modern European artists such as Picasso and Chagall;
early modem, modern and postwar Japanese artists; and luminaries of late-20th
century American art, including Mark Rothko, Cy Twombly and Frank Stella. In
addition to a standing exhibit from its permanent collection, the museum stages
special exhibitions multiple times a year to encourage a deeper understanding of
the works in its collection.

Another appealing aspect of the museum is its location on a lushly forested
10-hectare site alive with seasonal flowers and foliage that has been open to
the public since the museum'’s establishment. A total of 250 cherry trees—10
varieties in total—blossom every spring while in summer wildflowers of all colors
bloom profusely.

In fiscal year 2023, the museum is celebrating its 34th anniversary. Two
special exhibitions are being held. “Rendez-vous dans le Midi" focuses on the
south of France as a place where art flourished in the 20th century, exhibiting
approximately 150 works by around 30 artists from museum and other collections
in Japan through which it highlights the extensive interaction among artists active
in the region, as well as the forms of expression and artistic techniques that
evolved. “Josef Albers: Pedagogical Experiments” will introduce works by the
painter, designer and art professor, who was active in Germany and the United
States. This will be the first retrospective of Albers' works held in Japan.

Many museum programs, including regularly scheduled guided tours,
the “mite!” (“look!”) online interactive art-viewing experience, art
appreciation tours for students and other educational support activities,
and group museum visits were curtailed over the past three years
due to COVID-19. The museum is promoting the gradual resumption
of these and other activities, making adjustments as necessary to

Harmony with the Community and
Social Contributions

prevent the spread of infection, with the ultimate goal of restoring these
initiatives to pre-pandemic levels.

Looking ahead, the museum will continue to plan and stage exhibitions
centered around works from its collection. The museum will also
advance social contribution activities and enhance its digital presence
with & view to encouraging communication with the community.

Kawamura Memorial DIC Museum of Art Museum entrance hall

Outdoor terrace

O Visiting Science Lab Program

In line with the Japanese government's efforts to further career education
initiatives, DIC conducts visiting science labs at public elementary schools.
Based on the theme of “Color & Comfort,” this program, which highlights how
science can help secure a brighter future for humanity and the planet, comprises
experiments that involve observing the mechanism of color printing, extracting
natural pigments from algae and dissolving recyclable adhesives.

Since launching this program in 2010, DIC has provided labs for approximately
3,300 students at 46 elementary schools and university facilities (as part
of an event). Visiting science labs were suspended in fiscal year 2020, the
program’s 10th year, as a result of COVID-19. While unfortunate, this provided
the opportunity for a careful reassessment of the program. A new, updated
version was unveiled in December 2022 when the Company participated in
Tohoku University's Science Campus project. The program was well received
by participating students, who commented on the interesting nature of the
experiments and the joy of making new discoveries, as well as by parents and
guardians and event organizers, who expressed appreciation at the opportunity
to understand principles they find mystifying, and to learn how companies
develop products that align with contemporary concemns. Going forward, the DIC
Group will continue to promote this and other programs that make Science fun
for children and which spark enthusiasm for chemistry.
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O Initiatives Led by the Central Research Laboratories

The Central Research Laboratories provides support for education
through a variety of initiatives. These include assisting with the
Annual Meeting on Scientific Research by High Schools, which is
sponsored by Chiba University's Section of Collaboration with High
Schools and features research presentations from across Japan.
In fiscal year 2022, five researchers attended this event, listening
to a total of 493 presentations, taking part in Q&A sessions and
otherwise encouraging research by participating high school
students, who aspire to careers in the sciences.

The Central Research Laboratories also advances efforts that
leverage DIC's unique capabilities. These include lectures for high
schools that have earned Super Science High School* designation,
including Seishin Gakuen High School in Ibaraki Prefecture, and
Sakura Senior High School and Funabashi High School in Chiba
Prefecture, as well as fashion design workshops for students from
Sakura Higashi High School in Chiba Prefecture.

* “Super Science High School” is a designation awarded by Japan’s Ministry of Education,
Culture, Sports, Science and Technology to high schools that implement curricula focused
on the sciences and mathematics that goes beyond the Ministry’s official guidelines with
the aim of fostering the next generation of talented engineers and scientists.

* Highlights of Fiscal Year 2022

Educational support activities in fiscal year 2022 included holding
workshops at Sakura Higashi High School and Super Science High
School lectures at Seishin Gakuen High School, among others.
The Central Research Laboratories also continued to assist Super
Science High School-designated schools through participation by
executive-level employees in the steering committees of Sakura
Senior High School and Funabashi High School.

Other initiatives in fiscal year 2022 included once again hosting
the Chiba Prefectural Dream Challenge Hands-On School, a
popular program for elementary school children organized by
the prefecture’s Board of Education. The Central Research
Lahoratories also participated in the “Now | Get It! Technologies
of the Future” exhibition, held to coincide with schools’ summer
vacation with the aim of nurturing children’s curiosity about science
and technology and encouraging the next generation’s interest in
work in the manufacturing sector.

O Initiatives Led by the Kashima Plant

The Kashima Plant, in Ibaraki Prefecture, has accepted trainees in
cooperation with Ibaraki Hasaki High School's internship program—
dubbed the Hako Duel System—since 2008. In fiscal year
2022, three students from the school's industrial chemistry and
information sciences programs participated in lectures on product
knowledge, safety and compliance, and in practical training at the
plant, over a period of three months.

O Social Contribution Activities at DIC Group Companies in
Other Countries and Territories

+ New Sun Chemical Colombia Bottom-Up Environmental Project 1

Sun Chemical Colombia S.A.S. launched a zero-waste project to

drastically reduce the volume of waste generated by its production

activities in a bid to lower its impact on the environment. A hottom-

up initiative, this project was inspired by suggestions put forth by

Harmony with the Community and
Social Contributions

site employees, including to reuse containers and logistics materials
deployed in production processes, rigorously separate and recycle
waste, and prevent the discharge of hazardous substances by
adopting sealed lids for the storage of volatile solvents. The DIC
Group will continue to espouse a corporate culture that encourages
each and every employee to take on new challenges, thereby
helping secure a brighter future for humanity and the planet.

+ Supporting Humanitarian Assistance for Ukrainian Refugees

DIC has donated approximately $300,000 to help provide
humanitarian assistance for refugees from the current crisis in
Ukraine. In addition to a donation to the United Nations High
Commissioner for Refugees (UNHCR)—the UN Refugee Agency—
the Company set up a joint fund with Sun Chemical, with both
companies contributing approximately €100,000. This fund forwards
donations to various nonprofit organizations for the provision of
assistance and relief, including housing and gifts for children, to
employees of the DIC Group and customer companies, as well as
to refugees who have fled the country.

O Matching Gift Program

DIC has a matching gift program in Japan whereby it matches the
total amount collected through an annual year-end fundraising drive
spearheaded by its employees’ union. Funds raised through the
2022 drive and matching gift program were donated to 19 children’s
homes and facilities providing support for disabled individuals.
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1 PARTERSHIPS
FOR THE GOALS

Communication with Stakeholders

Promoting Disclosure and Communication

&

Goal 17

Basic Approach to Disclosure and Communication

The DIC Group places a priority on communication with its stakeholders worldwide, as outlined in Article 8 of its Policy on
Corporate Governance.
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The Company shall ensure transparency and fairness; and in order to gain the correct understanding and trust
from stakeholders, shall timely and appropriately disclose information relating to matters such as the DIC Group’s :
management philosophy, management policies, business plans, financial condition and sustainability activities. ]

Guided by this policy, the DIC Group promotes communication with stakeholders through television advertisements, participation
in exhibitions, websites and events. By communicating effectively with stakeholders, the Group strives to ensure an adequate
understanding of stakeholder expectations and to reflect such expectations in its business activities. The Group is also
expanding its awareness of the concept of stakeholder engagement, a key requirement under ISO 26000.

Ties with
customers

© Build trusting relationships. By |
© incorporating the demands of
© customers, seek to develop
. products that enhance
© customer satisfaction.

Basic
approach

. ®DIC Report

. ®News releases

. ®Television advertisements
| ®Corporate brand film

| ®Websites

| ®Product pamphlets
. ®Digital marketing
: ®Corporate profile DVDs

Communications
tools

| ®Sales activities

. ®Participation in

. exhibitions

. ®Lectures on the SDGs
for customers

Opportunities for
communication

. shareholders and investors,

. investment.

. ®DIC Report

. ®News releases :
| ®Television advertisements |
| @ Corporate brand film ;
| ®Websites

| ®Press conferences

| ®Quarterly results

® Annual General Meeting

| ®Results presentations

| ®IR conferences

| ®IR meetings .
| ®Individual investor briefings |

Ties with Ties with . .
shareholders business Ties with society
and investors partners

Ensure appropriate |
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trusting relationships with

Operate in harmony with
the community and build
positive relationships with
local residents that will

Promote socially responsibl
. procurement across the |
© supply chain and build solid
. relationships that will facilitate

. encouraging both to | systainable procurement. . underpin the long-term
- evaluate DIC as an aftractive . sustainability of operations.

' ®DIC Report

DIC Report

News releases
Television advertisements
Corporate brand film
Websites

Site reports

| ®DIC Group Sustainable Procurement

' announcements . Guidelines
! ®Yuka Shoken Hokokusho @ DIC Group Green Procurement
(fnancialdisclosure document required  ©  Guidelines
oflsted companies in Japan) © ® Supplier sustainable procurement
. ®Timely disclosure ! questionnaires
| ® Notice of Convocation of | ®Feedback sheets
. the Annual General Meeting @ Conflict Minerals Reporting
of Shareholders Template

| ®Shareholder newsletters |

Production facility tours
Participation in projects involving
collaboration among industrial
concerns, government bodies and
academic institutions
Participation in community events
Environmental monitoring
Kawamura Memorial DIC
Museum of Art

Plant Bon Odori

| ®On-site inquiries
of Shareholders :

Ties with
employees

| Provide workplaces that are |
. conducive to job satisfaction
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. ®DIC Pocket Book

(in-house Group data file)
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Conduct presentations
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: @The DIC Way digital presentations
: ®DIC Vision 2030 presentations

Deepen understanding

advertising and other
communications efforts.
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M Ties with Customers

The DIC Group works to strengthen communication with its customers,
placing a priority on gaining their understanding of its efforts and
initiatives, in line with the basic policy of the DIC Vision 2030 long-
term management plan. Principal avenues of communication include
exhibitions and events, support for business partners, workshops,
websites and social media.

O Exhibitions

In fiscal year 2022, the spread of COVID-19 once again encouraged
the DIC Group to use an online or hybrid format for certain exhibitions,
presentations or other events.

Japan

o The DIC Group chose a hybrid format for its participation in the 2022
Tokyo International Packaging Exhibition (TOKYO PACK 2022), held in
October, combing a physical booth with a virtual exhibition.

e The Group took part in both Sustainable Material Expo (SUSMA)
shows in fiscal year 2022 (April and December), which focused on
product solutions that contribute to the resolution of issues such as
marine plastics and to decarbonization and the achievement of carbon
neutrality via an on-site booth and a virtual platform.

o At the Fine Chemicals Japan 2022 next-generation chemical materials
exhibition in April, the Group exhibited new functional materials that help
conserve energy and reduce the weight of finished products, introducing
its efforts to create new businesses to chemical manufacturers from
around the world.

Other Countries and Territories

o Sun Chemical, which oversees DIC Group operations in the Americas
and Europe, participated in a variety of exhibitions during the period.
Notable among these was In-Cosmetics Global 2022, held in March
in Paris, France, where it displayed organic pigments for cosmetics,
shining a spotlight on sustainable solutions featuring natural materials.

e In Asia, DIC Asia Pacific and DIC South Asia Private Limited
collaborated to exhibit a wide range of high-grade resins for coatings,
applications for which are diverse, at PAINT INDIA 2022, one of India’s
largest exhibitions of coatings and related materials, which took place
in May in Mumbai.

O Websites

To bolster communication with customers, the DIC Group expanded
the content of its global website, as well as its official PRC and Asia-
Pacific region websites. Improvements to the websites were also
made to ensure that information shared by the Group is conveyed in
an appropriate manner. Group company Sun Chemical also upgraded
its website, improving links to information about products it sells in
global markets with the goal of bolstering customer satisfaction. The
Group also made use of social media, including Twitter, LinkedIn and
Instagram, as a tool to attract more website traffic.

O Digital Marketing

The DIC Group actively promotes digital marketing activities. In addition
to expanding product information on Group websites, steps were
taken in fiscal year 2022 to disseminate information on topics such as
sustainable solutions, basic technologies and packaging.

Communication with Stakeholders

The Group is also diversifying the digital marketing channels it uses to
reach customers worldwide to include, among others, private websites
and various third-party media.

In fiscal year 2023, the DIC Group will further expand digital content
and strengthen its efforts to communicate with customers using varied
approaches to disseminating information with the aim of improving
customer value. Use of digital tools will also be increased to invigorate
Groupwide collaboration in the area of marketing.

B Ties with Shareholders and Investors

The DIC Group has established a policy for promoting constructive
dialogue with shareholders and investors and strives to ensure
fair, appropriate and timely disclosure, as well as to encourage
communication, while also seeking to raise awareness of its
sustainability initiatives. Views and concerns expressed are shared with
management and incorporated into operations as appropriate.

In fiscal year 2022, the DIC Group emphasized enhancing investors’
understanding of the DIC Vision 2030 long-term management plan,
which was announced in February. Two small group meetings were
held to provide details on the plan with institutional investors and
securities analysts. Meetings were held online with institutional
investors in North America, Europe, the PRC and the Asia-Pacific
region to encourage greater familiarity with the Group’s management
strategies. Active efforts to advance communication with investors
around the world also included 105 one-on-one meetings conducted
in person or hy telephone. Oher channels used to explain DIC Vision
2030 included holding online seminars, appearing on information
programs for investors on television, and placing articles in investors’
magazines.

The DIC Group also continued to expand its provision of information
via its global website to investors with whom direct communication
was not possible, publishing video recordings of its financial results
presentations and holding online seminars for individual investors.
Indicative of the high marks given these efforts, in fiscal year 2022 DIC
won a grand prize in Daiwa Investor Relations Co. Ltd.’s Internet IR
Awards, the third consecutive year it has earned this honor.

DIC Report 2023



M Ties with Society

In addition to the business community, the DIC Group strives to communicate
effectively with ordinary citizens, including students.

O Kawamura Memorial DIC Museum of Art

From mid-March through mid-September 2022, the Kawamura Memorial DIC
Museum of Art held “Color Fields,” an extended exhibition originally scheduled
for 2020 to commemorate the museum'’s 30th anniversary and planned as
particularly fitting given the DIC Group’s history as a provider of color. This was
Japan's first-ever exhibition of Color Field paintings and attracted a considerable
interest. This was followed in October by “Affections: Objects of Man Ray,"
which provided visitors with an opportunity to better understand Man Ray, one of
the artists featured in the museum’s collection.

In fiscal year 2022, the museum was able to offer regularly scheduled guided
tours while taking precautions to prevent the spread of COVID-19, as well as
its “mite!" online interactive art-viewing experience. The museum will continue
working to expand its role as a community-based facility.

O Calendar

For its original calendar for 2023—titled “Calendar 2023 The Museum and
Light"—DIC focused on the relationship between architecture and light at the
Kawamura Memorial DIC Museum of Art. Photographs taken in line with this
theme capture a structure conceived with a priority on creating a delicately
balanced internal space, with exhibit areas that match the nature and size
of works in the museum’s collection and lighting design chosen to ensure a
comfortable viewing experience, as well as on the harmony the architecture
achieves with various sources of light, including natural light, reflected, internal
lighting and light coming through window glass. Going forward, the Company
will continue to plan, design and produce attractive original calendars that are
highly rated by stakeholders.

O Corporate Advertising

The DIC Group continued to promote active branding initiatives in line with its
“Color & Comfort” brand slogan. DIC produced a new installment of its brand
advertisement for television featuring popular actress Riho Yoshioka that
introduces DIC products that help address social imperatives to communicate
the Group’s commitment to heing an organization that pursues sustainable
prosperity for people and for the earth. Capitalizing on the increasing
diversification of media, DIC also focused efforts on digital advertising.

O Online Presence

To enhance communication with ordinary citizens, the DIC Group updated
and enhanced the content of its PRC and Asia-Pacific region websites.
As noted in “Ties with Shareholders and Investors” above, the Group’s
websites continue to be evaluated highly by external organizations. The
Group also continues working to enhance the accessibility of its websites to
stakeholders around the world.

Enhancing and expanding ESG information is another focus of the
DIC Group's website improvement efforts. In addition to explaining its
sustainability policy in an easy-to-understand manner, the Company is
increasing its disclosure of related quantitative data in response to requests
from a variety of stakeholders.

Communication with Stakeholders

[l color s Comfort

=
Together, we can realize a
circular economy with “5R”

(O Communication with Local Communities

In line with the DIC Group’s “Color & Comfort” brand slogan, technical divisions
and site employees spearhead a variety of initiatives aimed at sparking
children's interest in science and enabling them to experience the joy of making
new discoveries.

Based on the theme of “Color & Comfort,” the DIC Group unveiled an updated
visiting science lab program consisting of three components—observing the
mechanism of color printing, extracting natural pigments from DIC Spirulina
and conducting experiments to verify the water repellency and oil resistance of
HYDRECT water-based coating varnish—as part of Tohoku University's Science
Campus project.

As host of the Chiba Prefectural Dream Challenge Hands-On School program
for children, the DIC Group invited participants to take part in scientific
experiments at the Central Research Laboratories, observing color changes and
reporting their impressions by, among others, including the experience in their
summer free study projects.(Japanese schoolchildren are commonly assigned
such projects over summer vacation.) Adequate measures were taken to
prevent the spread of COVID-19.

M Monetary Contributions and Other Expenditures

The DIC Group conducts its operations while maintaining relationships with a
broad range of industry associations and other external organizations.

O Monetary Contributions

The DIC Group’s monetary contributions in fiscal year 2022 amounted to
approximately ¥101 million. This represents a significant increase from the
previous fiscal year atfributable to the provision of assistance for humanitarian
support for Ukrainian refugees. Monetary contributions in Japan consisted of a
designated donation of around ¥12 million to support education and research
and approximately ¥49 million to specified public service promotion corporations
and for other social contribution-related purposes. The Group made no
contributions to political organizations during the period.

O Participation in Industry Organizations

In its capacity as a manufacturer of fine chemicals, the DIC Group participates
in a variety of activities as a member of key industry organizations, including
providing specialized information, conducting investigations and collecting
materials. In Japan, the Group is a member of organizations ranging from the
Japan Chemical Industry Association (JCIA), the Keidanren (Japan Business
Federation), the Japan Dyestuff and Industrial Chemicals Association (JDICA),
the Japan Thermosetting Plastics Industry Association (JTPIA) and the Japan
Printing Ink Makers Association (JPIMA) to the Global Compact Network
Japan (GCNJ). In fiscal year 2022, expenditures for participation in various
external activities (membership dues) across the global DIC Group amounted to
approximately ¥161 million.

DIC Report 2023

49



M Ties with Employees

The DIC Group continues to promote a variety of initiatives to facilitate
active communication with Group employees around the world,
including establishing an internal Group chat function, a Group intranet
and other new digital channels, thereby enhancing its communications
infrastructure.

O Communication Across the Global DIC Group

In fiscal year 2022, the DIC Group launched The DIC Way Vision and
Core Values Awards with the objective of fostering awareness of The
DIC Way, which represents the Group’s management philosophy,
among employees worldwide. Awards were conferred twice in the
inaugural year, with gold, silver and bronze award winners selected
from among hundreds of nominations received from Group employees
recommending outstanding colleagues who embody the Group’s core
values, helping encourage solidarity across the DIC Group family. The
Group also completed and began using globally standardized materials
templates, a key point of contact with stakeholders around the world,
thereby helping ensure a consistent image is conveyed to stakeholders
worldwide.

O In-House Newsletter

The DIC Group publishes an in-house digital newsletter entitled Better
Tomorrows, which is compiled and published by teams in Japan,
the PRC and the Asia-Pacific region. Better Tomorrows provides
information that assists employees in advancing DIC Vision 2030 and
highlights Group technologies, products, businesses, employees and
corporate culture, serving as a key tool for improving communication
with each other.

O Ties with the Media

DIC is reinforcing its publicity activities as a means of communicating
with its many stakeholders, including its customers, shareholders,
investors and local communities. This reflects its conviction that
promoting active disclosure that facilitates objective media coverage
is vital to securing stakeholders” understanding of the DIC Group and
its operations, and to promoting a sense of unity among employees.
In fiscal year 2022, DIC put out news releases regarding business
acquisitions, new products and capital investments, operating results
and sustainability initiatives, among others. The Company also
disseminated information on its long-term vision, as articulated in
DIC Vision 2030, through interviews with members of the media and
other means, encouraging understanding of its commitment to deliver
value that exceeds the provision of fine chemicals with the goal of
contributing to sustainable prosperity.

e

Press conferences held
in fiscal year 2022

Interviews with
journalists
in fiscal year 2022

Communication with Stakeholders

B External Assessments

In fiscal year 2022, DIC was selected for inclusion in the Dow Jones
Sustainability Indices Asia Pacific Index, a leading benchmark for
sustainability initiatives in the Asia-Pacific region and part of the
Dow Jones Sustainability Indices (DJSI), a global family of indices for
socially responsible investment (SRI). This was the eighth straight year
that DIC was selected for inclusion.

DIC was also selected as a constituent of the MSCI Japan ESG
Select Leaders Index—an ESG investment index of leading Japanese
companies—and the MSCI Japan Empowering Women Index (WIN),
both developed by U.S.-based MSCI Inc., for the sixth consecutive
year, and the FTSE4Good Index and the FTSE Blossom Japan Index
for the fifth consecutive year. In fiscal year 2022, the Company was
chosen for the first time for inclusion in FTSE Russell's FTSE Blossom
Japan Sector Relative Index. In addition, DIC was selected for inclusion
in the S&P/JPX Carbon Efficient Index, which weights constituents
using disclosure of environmental information and carbon efficiency
(carbon emissions per unit of revenue) within an industry group,
earning the second-highest “2" rating for the latter factor.

In fiscal year 2022, DIC was thus once again included in the five
ESG investment indices targeting Japanese equities used by Japan's
Government Pension Investment Fund (GPIF), which seeks stock
indices comprising companies with outstanding ESG performances
(MSCI Japan ESG Select Leaders Index, WIN, FTSE Blossom Japan
Index, FTSE Blossom Japan Sector Relative Index and S&P/JPX
Carbon Efficient Index). DIC's ESG performance also resulted in it
once again being selected as one of 300 constituents of Sompo Japan
Nipponkoa Asset Management Co., Ltd. (SNAM)'s annually updated
SOMPO Sustainable Index.

DIC reports to the CDP, a global nonprofit organization that works on
behalf of institutional investors to collect and analyze information on
corporate initiatives to address climate change and other environmental
issues. In fiscal year 2022, DIC earned a score of B (Management
Level) in the CDP program’s climate change and water security sectors.

For the sixth consecutive year, DIC and DIC Graphics earned
certification in the large enterprise category of the 2023 Health &
Productivity Outstanding Entities Recognition Program (dubbed the
“White 500"), which is organized by the Ministry of Economy, Trade and
Industry and Nippon Kenko Kaigi (“Japan Health Council”).

With the aim of driving sustainable growth, in fiscal year 2022 the DIC
Group continued to participate in the ESG, GC Internal Promotion,
Reporting and other United Nations Global Compact (UNGC) working
groups administered by the GCNJ.
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Environment, Safety and Health (ESH)

Toward the Achievement of
a Sustainable Society

| Policies, Targets and Framework

Basic Approach
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The DIC Group promotes a broad range of ESH initiatives through its Responsible Care program.

M Initiatives to Date

As a global organization that manufactures and sells chemical
substances, the DIC Group promotes a broad range of ESH initiatives
through its Responsible Care program. Having established its
Principle and Policy for the Environment, Safety and Health in 1992,
in 1995 DIC pledged to implement the precepts of Responsible Care.
Since reaffirming its support for Responsible Care management
in January 2006 by signing the CEQ’s Declaration of Support for
the Responsible Care Global Charter, the Company has promoted
constant improvements. Today, the Group manages its Responsible
Care program in a uniform manner using standardized codes, guided
by its Environment, Safety and Health Policy, and works to implement
initiatives that exceed regulatory requirements, in line with annual
Responsible Care activity plans, and to fully disclose the results thereof.

* Global Charter

Responsible Ca

DIC Corporation

Note: Responsible Care describes
voluntary management initiatives
undertaken by companies that
manufacture or otherwise handle
chemical substances, in line with
the principles of autonomous action
and self-assessment, pledging
in their management policies to
protecting the environment and
ensuring health and safety across
the entire life cycle of products,
from development to manufacturing,
distribution, use and end-of-life
disposal, as well as to disclosing
related information and promoting
improvements.

\3? Responsible Care

DIC is a signatory to the International Council of
Chemical Associations (ICCA)'s Responsible Care
Global Charter.

prioritize safe operations and protection of the environment.

encompasses security and disaster prevention.

Environment, Safety and Health Policy

As a responsible corporate citizen and as a company that manufactures and sells chemical substances, DIC recognizes that care for the environment, safety
and health is fundamental to the management of the Company. DIC is committed to the concept of sustainable development in all aspects of its businesses and
contributes to the global environment, including biodiversity, by creating environmentally sound products and technologies.

@ We take responsibility for the environmental, safety and health implications of products throughout their life cycles.
@ We continuously set goals and targets for environmental, safety and health improvements.

© We comply strictly with laws, regulations and agreements relative to the environment, safety and health. For countries lacking such laws, we

@ e systematically provide education and training on the environment, safety and health.
© We prepare systems and audit internally to benefit the environment, safety and health.

We disclose these policies internally and externally and ask that all DIC Group companies observe them. The abovementioned “safety” also

M Responsible Care Codes

The DIC Group manages its Responsible Care program in
accordance with seven codes:* “Occupational safety and health”
(protection of the safety and health of employees), “disaster
prevention” (prevention of fires, explosions and the discharge of
chemicals), “environmental protection” (continuous reduction of
chemical emissions and the discharge of waste), “safety in logistics”
(reduction of chemical risks associated with the distribution of
chemicals), “chemical substance safety” (management of risks
associated with chemicals), “dialogue with society” (communication

with local communities regarding ESH) and “management systems”
(ensure the uniform administration of the first six codes). In line
with these codes, the Group applies the PDCA cycle and conducts
annual ESH audits and management reviews to evaluate initiatives.

* The seven Responsible Care codes were developed by the Japan Responsible Care
Council (JRCC), which is part of the JCIA, as a framework for Responsible Care
programs with the goal of helping achieve a society that supports efforts to address
ESH-related initiatives.
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@ Occupational safety and health (protection of the safety and health of employees)
. @ Disaster prevention (prevention of fires, explosions and the discharge of chemicals)
: © Environmental protection (continuous reduction of chemical emissions and the discharge of waste)
@ Safety in logistics (reduction of chemical risks associated with the distribution of chemicals)
) Ensuring the safety of chemical Substances safety (management of risks associated with chemicals)
@ Engaging with society (communication with local communities regarding ESH)
© @ Management systems (ensure the uniform administration of the first six codes)

B Message from the President

DIC's president prepares a message for employees for Environment
Month and National Safety Week.

B Responsible Care Education

As a company that manufactures and sells chemical substances,
DIC incorporates education regarding the importance of Groupwide
Responsible Care efforts into training for new employees (both new
graduates and mid-career hires). Ongoing education is provided as
part of rank-specific training for newly promoted employees.

Target | Format
New graduates Lectures + hands-on safety training
Mid-career hires Lectures
Regular employees Lectures
Management-level and newly promoted employees | Lectures
Newly appointed CEOs of Group companies | Lectures
Employees newly assigned to overseas posts Lectures
Interns from technical colleges Lectures

B Framework for Promoting Responsible Care

The Sustainability Committee, which answers directly to the president
and CEO, is responsible for setting Responsible Care initiatives.
Currently chaired by the president and CEO, the committee includes
business group presidents, administrative unit heads, CEQOs of regional
headquarters and members of the Audit & Supervisory Board. The
committee approves Groupwide sustainability targets and policies, as
well as deliberates and evaluates medium-term sustainability policies
and annual sustainability activity plans. The PDCA cycle is used to
evaluate voluntary Responsible Care initiatives implemented by Group
companies, plants and R&D facilities in line with these policies and
plans in collaboration with the Safety and Environment Group. The
Responsible Care Department provides support to ensure the smooth
progress of these initiatives and conducts audits to ensure compliance
and improve safety and environmental performance.

Sustainability Committee
Responsible Care Department
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M Deployment of Responsible Care Initiatives
at Group Companies

The Responsible Care Department provides wide-ranging support
to DIC Group companies worldwide, regardless of operating scale,
with the goal of enhancing Responsible Care initiatives Groupwide.
Of particular note, the department assigns representatives to assist
regional headquarters overseeing Group operations in Greater China
and the Asia—Pacific region, as well as supports local initiatives to
foster human resources.

@ Initiatives in Japan

The DIC Group has 12 companies and 36 sites in Japan. Safety
and Environment groups have heen established at each site, which
are overseen by the Responsible Care Department. DIC and DIC
Graphics hold GM conferences, which are gatherings of ESH officers
from principal sites who have been appointed group managers, four
times a year. Other domestic Group companies participate in twice-
annual Responsible Care conferences. These various conferences
facilitate the discussion of efforts to prevent accidents and disasters,
share information on environmental challenges and ensure common
awareness of Groupwide rules.
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During a meeting with management in fiscal year 2021, ESH officers proposed that
steps be taken to strengthen communication among DIC Group Sites in Japan. This
led to the establishment of a horizontal framework linking of ESH officers from all 36
of these sites.

Before this, information sharing among site ESH officers frequently tended to
deteriorate whenever anyone retired or was reassigned. Since fiscal year 2020, we
have seen opportunities for communication among sites decline even further as a
result of COVID-19. New people, in particular, have been unable to network. With
the aim of improving this situation, we set up a horizontal framework to encourage
cross-site interaction, primarily through online activities. This began with the idea
that a horizontal line through the Group's vertical corporate organization would make
it easier to share information with each other and bolster site ESH initiatives. To
encourage communication, we have introduced online chats for sharing concerns

@ |nitiatives in the Asia-Pacific Region

The DIC Group has 17 companies and 23 sites across the Asia-Pacific
region. DIC has installed ESH country heads (individuals in charge
of ESH initiatives) in 10 countries and territories in the region under
the supervision of a regional ESH director, who has been installed at
DIC Asia Pacific, the Group’s regional headquarters, in Singapore.
An annual conference and regular quarterly meetings involving the
Responsible Care Department in Tokyo, the regional ESH director and
the ESH country heads are held to ensure effective communication.
The Responsible Care Department has also dispatched an ESH
manager from corporate headquarters to provide on-site guidance.
Country heads hold country- and territory-specific meetings periodically
to consider initiatives, targets and challenges.

The fiscal year 2022 edition of the DIC Asia-Pacific Region Annual
ESH Conference was held in November. Unlike in fiscal years 2020
and 2021, when the conference was held online due to COVID-19,
ESH country heads, site ESH officers, the regional ESH manager,
the director in charge of regional Group operations and Responsible
Care Department staff gathered in person in Indonesia. Participants
discussed ESH policies, targets and challenges for fiscal year 2023.

Framework for Promoting ESH in the Asia—Pacific Region

Regional ESH Director for Asia-Pacific region

Regional ESH Manager for Asia-Pacific region

DIC Asia Pacific Pte Ltd

country head [l country head | country head [§ country head J§ country head

India Oceania Thailand || Malaysia || Indonesia || Philippines
Australia Vietnam
New Singapore
Zealand Sri Lanka

Pakistan

ESH

\ DIC and DIC Graphics Establish Horizontal ESH Framework

regarding such initiatives and regular online meetings to facilitate face-to-face
exchanges. In addition to continuing with current activities, we look forward to
creating chances for site ESH officers to meet in person.

L
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Manager, Safety and Safety and Environment
Environment Group, Group, Gunma Plant
Komaki Plant

Hiroshi Noguchi
Kazuhito Ishida

© Initiatives in Greater China

In Greater China, the DIC Group has 16 companies and 17 sites.
DIC has installed a regional ESH director at DIC (China), the Group’s
regional headquarters, in Shanghai. The Company has also reinforced
its regional ESH framework by assigning ESH coordinators to oversee
efforts in the southern and eastern parts of the country. An annual
conference and regular teleconferences involving the Responsible
Care Department in Tokyo, the regional ESH manager and the
ESH coordinators are held to 